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Abstract 

This sludy explores the socio-ecol/ omic implicarion of slI/al/ scale bllsinesses 

of womel/ i/l Pakistal/ al/d particlllarly in iI/come generatioll . 77l1'oug/i income 

gel/eratillg activities WOlllen not ollly share the financial blll·dell of their 

f lllllib i bllt also swbilizt! rhe eeol/omy. l"come generating businesses/activities 

increase tile social stallis alld decision making power C!.fwolllell. SlIIa/l sca le 

husinesses improve the ecollomic conditiol/s oj women e.g. ecol/olllic 

empowerll/elll. cOlltrol over earniugs, savings for jilfllre. creating assels, 

participation ill COIIIIIUlI/ ity activities elC. The researcher COlldllcled sl/rvey ill 

d![(erelli regiol/s ql' Gi!gif-BalfislQlI inclllding Oshikholldas.\', DOl/yore alld 

jUlia !. 711t! researcher mok SOli/pie size of Olle hlllldred eighty (J 80) 

respolldents alld collected dOla thl'O/lgh il/terview schedlile. Upon collection 

of dmll. QIIlIl/litlilive data til/a lysis is /IIade (lI/d chi-square lest C!.f s igllijic(lIIce 

I .... carried Ullf (0 tesf Ih e relatiu llship behveel1 dep endent alld il/{/ep elldem 

variah/es. 11';,<; stl/(~y explored t!tar how small scale busillesses improve the 

economic conditiolls ami social slal ll,\' (~f women This srlldy jill'lher explore.5 

abolll 'he negative impacts (?f /wsillesses Oil their penollal lives. However, 

Slll(~Y resllits cOllelllded 'ha/ s//Ia/! scale bllsinesses of women play sigl1ijic(1II1 

role ill illcOille gellemtioll lIlId f lllfillil/g lheir fillnily. dOllleslil.: awl pers()lIal 

lIeeds. 
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Chapter No. I 

INTRODUCTION 



The assumptions that the only place for women is the kitchen, the belief that 

women arc subordinute, and their husband 's property have not only 

impeded their status but also handicapped their con tribution to wealth 

creation illld economic development Underl ying the assumpt ion is the lack o f 

recognition that in the hOllsehold, women have di stinct rights and 

obligation as well as <.Ii stinct functions with regards to economic 

activities. Their situation is determined by their multiplicity for the care and 

wellbeing of their families and communities, household tasks, faml and nOIl­

farm income generating activities Ihal cannol readily be moneti zed (FAD, 

20 11 ). 

Self-employment in small-scale busine.<;ses presents il producti ve option for 

income generation. In many developing countri es. a high percentage of small­

scale businesses that cater to loca l needs are con trolled or owned by women. 

For example, in Latin America, women own bel ween one-third and one~half 

of all small rural enterprises/small scale businesses. Small scale 

business/enterprises tend to be relatively small with informal structures, low 

capital ano educational requirement and execu ted through local raw materi al. 

Mostly the labor force comprises of family member and limited technicaJ and 

managerial sk ill s. Small scale enterprises in Pakistan are not commonly 

registered with slock exchanges and have no business records. Credit 

institll tions pay less attenlion in extended credit to such businesses. 
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Small sca le business consiSI$ or income generating activi ties which are 

owned. managed and controlled by One or more persons wi th all dec ision 

powers (Osizc. 1984).Throughout tbe world, women make a vital contribution 

to industri al output and small scale businesses as well. Thei r work not only 

sustains their famil ies, but also makes a major contribution 10 socio~economi c 

progress. 

WOIl1I.;:Il owned businesses are known ror their low start up and work ing 

capita l (Siwadi cta l 20 11. Glen 2003) note that under nonna l circumstances 

women's cnlcq>rises hnve low growth rate and limited potentia l partially due 

to the type or business acti vities they run. 

Women C;;UI play <J very important role in the income gencrntion for their 

family. Mostl y women in Pakistan were engaged in handicraft related 

businesses depending upon their cult ura l art. Before 1985, there were very 

rew income rcsollrcesiopporiunilics ror women bu t soon nneI', dirrerent Non­

Governmcntal Organizations (NGOs) played vi tal role in generating new 

at'enns ror female income resources which empowered them socially as well 

as economically (Martin and Copeland. 1988). 

Rural women spend most of their time in agri culture and domestic work as 

paid and unpaid labor. However, agriculture is the basic source of income 

generation in nlral are., and it generates 70% of househo ld income. The 

remaining J O% or bouse hold income is generated from non-agriculture 

activit ies (S iddique el aI , 2009). 
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High cost o r living, economic hurden on male and wish of high standard of 

living is fon..:i ng more women to carn and supporl thei r families. No nation can 

rise to the height o f glory unless women do not work side by side of men 

(Qidwai el al. 2008) 

Women mny have some ideas of profit and loss based on cel111in assumptions. 

They use tlh.: ir knowledge <lnd skill s to generat e income through utili zing them 

in pro f-itable manner. Based on natural ex tinct o r women, and utilizing natural 

and learnt sk ills like handicrans, painting, knitting, s titching cooking and 

Illany other sk ill s, women effi cientl y pm1icipate in income generati ng 

acti vit ies which arc based 0 11 their natura l or learn t skill (Candida et ai, 20 10). 

Non.govenllllenlal organizi.ltions (NGOs) in Paki stan work directl y for the 

cmpowcnnen t of the women by presenting a plalionn fo r women to exploit 

their skills and knowledge. Thei r mai n emphasis is 0 11 education, matern ity 

and child health care, fami ly planning, skill development , and many other 

activiti es for women. By availing full ad vantage of scrvice..o:; prov ided by these 

NGOs, women can nol onl y make themselves self-sufficient but also 

contrib ute thei r fa ir share in families. AKRSP (Aga Khan Rural Supports 

Prognllll) and BRSPS (Baluchistan Rural Supports Program) arc the examples 

that play vit ll l role in soc ial and economic development of female (in their 

respective regions) by providing them access to govclllll1cntal resources to 

improve thei r li ving standards (.I chan, 2000). 
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Micro fi nance activities benefit people to generate more income to full fill 

their domesti c needs of thtir families in the region. During the last ten years, 

micro liml1lce progmms have bet;n provid ing progress ive services by spending 

money on different activities such as handicrans, dry fruits, ag riculture, and 

homo indw:;tri cs. The micro finance plays a vita l rol e in eradicating povcl1y, 

bringing people above the poverty line by increas ing the consumption 

capacity und income level (Khan, 2001). 

The basic source of income in Gilgit-Baltistan is agriculture and small scale 

businesses like band icraOs, fruits & dry fru its. culti vation and honey. Through 

fruit cxpm1 people can cam handsome amount of money for tbeir families and 

region but unr0l1ullntely public seclor organizations neglcct these areas ( Iqbal 

Mi l-la,20l2) 

There lIre Illany institutions for women lhut provide economic empowerment 

by offeri ng diffe rent activities in which women could engage themselves to 

become useful member of the society. Not only this, Stich inst itutions are also 

very bcneficial for the development of economy by encountering low literacy, 

high inflation, unemploymcnt, low GOP ratio etc. Fo llowing arc some of the 

small scale fac tories in Gilgit-Baltistan that aim to provide more income 

generation opportunities for women: 

a) North Pole Fruit Traders, Oshikhandass. 

b) MOllntain Fruit Pvt Ltd , Danyore, Gi lgi l, 

c} Hunar Gah, Danyorc, Gil :;i\. 
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d) Anab Blanket Center, JUli al, Gi lgit. 

c) Shining Light Vocational Center, JUlial, Gilgil. 

1.1 Stlltcmcnt of the problem 

The studies explore the ro le nf' the small scale businesses of women on house 

hold economy and income generation. This study also exam ines the extent to 

which the small scale business helps women to generate income thus 

empowering them. Small Scale Businesses are competitive and dynamistic 

nature. This makes small sca le businesses a fundam ental cause for economic 

growth and development for women through their con tribut ion to income 

red ist ribution , and unemployment reduction in developing economies. There 

is a need to provide more facil ities, ski lls and training to women to enhance 

economic activities. The reason behind choosing thi s topic is to find oul role 

of smail scale business in income generation . 

1.2 Muin objectives 

The fo llowing are the main objecti ves of this research: 

I) To analyze the role of small sca le businesses of women III family 

income generation ill Gilgil-Balt istan; 

2) To analyze the economic condition of women after participation III 

small scale businesses in Gilgit-Baltistan; 

3) To find oul the perception of women regarding small scale businesses 

in (ji l ~i t- Baltj slan . 
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1.3 Significance of the study 

The aim or conducting this research is to analY-lc the imporl .mce of small 

sca le businesses in thl! li ves of women and also to analY-lc the factors that are 

related to income generating acti vi ti es in women. This research wiil help 

relevant NGOs, COIt<lgC industry and local bases businesses to improve their 

qualit y of services. bettcr utilization of ava ilable skills. exploring new crcat ive 

ind ividuals unci ex ploiting nalu re in Ihe best manner 10 generate maximum 

incom!'!, Th!'! researcher felt dire need 10 dig Qut the area of ro le small scale 

businesses in the lives of women which unfortu nately has not been given due 

consideration, 
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Chapter No.2 

LITERATURE REVIEW 
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The pUllJas(: or this chapter is to rev iew the relevant li terature related to lhe 

presen t study. Duri ng the literature review the researcher found the ind icators 

that helped the researcher in ranmll ization of questionnaire far data coll ection. 

2.1 Dual Role of Women 

Accord ing to Mahmud (2003), the income of women is imp0l1ant for the 

survival o r low-income fa mili es in many third world cities besides their 

conventional role in households. Women from low class famil ies have few 

opportun ities fo r Formal jobs on distant places; therefore, they utilize their 

localldoml!sti c resources for income generation. However, women who have 

managed to urban areas for works have 1.0 face many chall enges. Foremost, 

they ha ve 10 wo rk hard for the survival of themselves in the new env ironment 

and then share thei r part into th e family income along wi th their husbands. 

Siddique l:I al (2009) explained that rural women have to benr social and 

domest ic burden, whereas. urban women are relatively in better posi ti on. 

Agri cu lture is the basic SO llrce of income generation fo r rural women besides 

they also ha ve to manage all domest ic works. However. conservative social 

norms do not allow women 1'01' havi ng jobs rather they restrict women to their 

houses, 

The other challenge is the responsibil ity o[ providing li ving needs for the 

extended Camily and relatives. Most micro-enterprise linancinl resources are 

not usuall y isolated from pcrson~\ 1 finances and hence these fami ly obligations 

ilre met from resources earned in the business. Their demands tend to drain the 

9 



savings ami income made by the business. s ince such finances would 

o therwise have becn used in the en terprise for expansion and growth . Though 

some of them do assist in prov iding services in the enterprise (or in the 

riltHily), the linunc..:ial obl igations in supporting them usua ll y exceeds the 

services they provide. 

Ahmad ewl (20 11 ) adds that women are overloaded with business and family 

respons ibilities and may not have the time to join these benel"icial associat ions 

and thi s automaticall y limits the women entrepreneurs' wings of exploration. 

COlllplIrcltil'e studies show that women start business at an o lder age than men, 

when they have had the family and children (Zororo 20 11. Green and Cohen 

1995). this becomes a great challenge. The rural women appear not to be 

driven by profits but rather, by the need to provide for their famili es. 

2.2 Economic Empowcrmen t of Women 

Prihatinuh. Marinova and Stocker (2001) have elaborated the economic 

empowennent of women and are or the view th ai women beli eve thai income 

generation projec ts are so lution ror empowering women and such policies 

could support womcn position in soc iety and homes. It has been observed that 

at the household level. women have more capabilities to e fficiently manage 

economic resources but. con trary to that, women are not welcomed in outdoor 

economic activiti es. 
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Hussain. Bull (20 11 ) exp luincd that the economic empowennent is the first 

step towards women development. The economic empowenncn t means better 

access to li nunc ial resources inside and ou ts ide the household. Economic 

empowerment also helps women in times of need like famine, draught, food 

cri sis, deaths and accidents in the family. 

Irsan (20 12) described that women participation in labor work force activities 

plays a vital role in enhancing the abilitjes of women empowcnnent. 

Commonl y it is observed that women play dllal roles of paid and un-paid 

worker ill the society. Soci0-t.:uhura l nOnllS and val ues mostl y restrict women 

for their employment as paid worker. 

Women see enterprises as a means of setting them free from 'begging' from 

their spouses ' moncy for the basic necessities of their families - food. clothing 

and health. What they earn is totally spent for the benefit o rthe enti re family. 

Another key motivating force fo r women to become business owners has been 

identified as interest in helping others through empowermenL Generally 

women entrepreneurs in small scale business receive substantial fami ly 

support at start-up and in the course of runnin g their business. Such support is 

however, based mainl y on soc ial rather than economic considerat ion. 

2.3 Pilt l"i al-chal societies 

Rashid and Bibi (2011) vic..:wed thaI male altitllde towards female about 

economic activilies is changi ng, which will be having positive effects on 

independence and decis ion making ability of women. The health condition of 
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women is now better due: to reduction of tradi tional work load. It is proved 

thaI frceing women frolll domestic work burden can increase their economic 

contribution which will reduce poverty and incn:ase their living standard. 

Smnina, Isran (2012) have explai ncd that women is considered to be 

dependcnt nn men for their economic needs so to make the women 

independent & empowered, il is essent ial that all basic facili ties and job 

opportun it ies. cred it and olhel' income generating acti vities shou ld be offered 

10 women. Eliminating undue restrictions 0 11 women regarding income 

generating acti vities can be benencia l for the encouragellll:nt of better output. 

Lahiri-Dutt .. nd PallabiSil (2010) says that woman in third worl d countri es 

wi lh face muny difficulties like ignorant. poor) uneducated tradition-bonds, 

domesti c violence and large famili cs. In order to face these problems 

effectivel y, enhanc ing sk ill s of women is inev itab le. By utilizing these skills 

and abi li ties in best manner, women can face these problems and could 

manage best ulternatives lo r themselves. In India, women from lower 

casts/class parlicipate in economic ac ti vities but trend is shilling towards 

women of upper closs due 10 Urbanization 

2.4 Gendcr incquality 

Begum (1989) says lhat pal1icipation of women in economic acti vities is 

increas ing manifold. The economic abilities or women are yet not rulfi lled due 

to gender inequality. Rurnl development and producti vi ty increase in 

agri culture SCf.:tor could not be real ized without women pm1ieipation; mainly 
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famili es of rural areas mostly depend upon the income of womt::n. who 

contribute in a major portion o f income for the subsistence of threshold 

financial requ irement. 

Eguavoen, Odiagbe and Obctoh (2007) say that increas ing women 

employment and empowermullt programs lead 10 gender equal ity in the 

society decreasing/elimi nating violence against women. In most societies 

women are consider as a dependent member on men. S uch custo ms and nomlS 

are being enforced that do minates the role o f men over wo men. 

As Mason and Smit h (2003) described that the communi ty no nns and val ues 

deeply infl ucnccd on gcnder related rdati ons. Social and ind ividual traits are 

the ind icators to pred ict women cmpowclmcnt in d ifFerent domains of life. It 

is said that gender equali ty is importan l fo r the econo mic growth of SOC iety 

that eliminates pove rty from [he society. 

2.5 Mlcl'o cl'edlt programs 

Cred it can help all ev iate poverty when loans are used to ii nrtnce workable 

ideas witb cash-now prospects, all owing for pro fit and margins for loan 

repayment and income generati on. 

Alhassan and Akudugu (201 2) have ex plained that the micro credit is small 

scu le loun which is givcn by tbc govcmment for poor people to generate 

employments and decrc<lsc povert y. The mai n purpose of such programs is 

sclf-cmJ>owcnncnt o f thc people in thc regio n by providing loans to local 

based economic ut; tivit ics. Agro based income generat ive act ivi ties includes 
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small scale farming, food processing. groundnul oi l ext raction. pou ltry and 

li vestock rearing whilc occupational handicran based income generat ive 

acti vities includes fabr ic, cloth tic and die, leather work. stoneware, jewelry 

making etc. These small scal e businesses could be made fl.llletional with the 

help of these micro-credit prograJlls. 

Mead and Liedholrn ( 1998) arc th e view Ihat in third world countries, Micro 

Scnle Small Enterprises (MSEs) are the major source of income generatio n. In 

United States, some pro MSEs have argued that eight Qui o r ten new jobs are 

genenll cd from small bus iness. 

Biswalo. Baartjies (2001) viewed that women contribute greatly to the 

economics of man y developing countri es through food <md crop production. 

Agriculture and cottage industry mainly include women workforce. They need 

credit to increase their productivity and income. Rural development schemes 

and o ther micro credit programs arc th e main source o f fi nances to strengthen 

and develop their busi ness ideas. 

2.6 T n \ditional a nd nOIl-tntditiollul societies 

Dango l (Q.O I 0) said that the poor women are mai n target group of income 

generating programs, yd many women could not efficiently utili ze these 

finances in best manner. Credits are being ex tended to ma le members of the 

house, which due to pat riarchal culture remain in the hands of males; 

therefore, 1110st onen wo men need to depend o n male members for repayment 



runds or financing their ideas. This kind or dependency creates tension 

between relationships. 

Siddique ct !II (2009) explained thaI rural women have to manage all her 

domcstic nnd soc ial tasks on the same time, However, urban womcn are in 

bettcr posi ti on than rural women. Traditional and rcligioll s restrict ions do not 

allow women to stay out 1'01' the purpose or paid jobs. 

Accord ing to Anna et al ( 1999), the report of National Foundation of Women 

Busincss says lilal the number or women in non-traditional industri es is 

increasing, two out of three w()m~n-owns marketing job and service sectors. 

Sincc the recen t past, the number or working women is increasing besides this 

they al so nre managing their households, Traditionally women were not 

allowed to work but to look aner their households and fami ly. 

2.7 Lack of female educat ion 

Accord ing to Irsan, due to the lack of education and proper training there is 

low participation of women in employment. Education for women is 

important for her status, empowennent and ri ghls. The I iteracy rate III 

Pakistan is very low, especiall y among women. This is the main reason why 

women arc being deprived of their due empowenl1ent. Many programs and 

project are planned for promoting women educati on, health , or employment 

but due 10 unfair utilization of funds and proper planning the outpul of these 

programs i:> not mentionable. 
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Anwar. Shoaib and Javed (20 13) explained lhat educati on amongst women 

consc io ll s them about thei r rights and access towards resources. Education in 

women brings cmpowcnncnt unci independency. Increase in the level of 

educat ion ;1lso leads to modernizat ion and industrialization which influence 

women to engage. thcm in Illorc economic acti vities. 

There. are vari ous experimental conlilll1ations which have proven in 

developing countries thaI improvement in women's education leads to health. 

employment opportunitics and many more soc io-economi l; progresses. 

Inveslml!nt in women education could nol only benefi t thembut also has great 

socia l and c.:conomic retums. 

Lowl!r education levels puts women entreprencurs at a di sadvantage compared 

to ml!ll . While gender gap in primary education has decreased in recent years, 

the gap rell1r1ins high at secondary and tertiary education levels. Lower 

education does nut emphasize en trepreneurship ski lls. It decreases the chances 

lhat women will have the knowledge needed to excel in business, and thereby 

contribute to the country's overall economic growlh(Women entrepreneurs in 

Kenya,200S). 

Namusonge (2006) noted that entrepreneurial education and training playa 

key role in stimulating entrepreneurship and self·employmcnL Despite the 

presence 0[" Business Development services in Kenya not many women 

en trepreneurs usc it because of cost, access, necessity. or avu ilubil ity (Steven 

c<al 2005). 



2.8 Religious & Politica l factors 

Marshall and Pattor (2009) sa id lhat Islam never restricts women to work 

unless she is needy. If women attain the education 10 serve the society then 

she must ex tcnd her serviccs in the best interest of the soc iety. 

The founder of Paki stan Quaid-i-Azam Muhammad Ali .I innah himse.tf was a 

great supporter 01' women empowerment. In hi s various add resses to the 

Na tion , he repeatedly highlighted the educat io n for all , gender equality and 

women clllpowenncnt . Many nati onal und international o rgani zations started 

to put their interest in women ernpowennent through promoting small scale 

cl1terpliscs and introducing women cmpowennent po licies. 

2.9 Assumptions 

I. Women economic cmpowcnncnt and social status 

2. Patri:u chal soc ieties and rig id atti tude towards work ing women 

3. Gender inequali ty 

4. Micro credit progrums 

5. Tnlditional and non-trad itional soc ieties 

6. Lack of remale education 

7. Re-ligious facto rs 

8. Dunl working burden (home & work) on women 

17 



Chapter No.3 
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18 



Theoretica l framework i:-; the process of identifying the sets of connectors 

within a topic and analyzing how they arc interlinked. On the basis of theory, 

asslImrtiolls (I re made and on til l! basis of assumptions. hypothesis is produced 

for stati st ically testing. Il lells Ihe process of research and sign ificance of 

thought::; or thl!orics Ihal arc heing referred in research work. 

J. t Va lue elwin theory (1985) 

Michael Portcr used the tl!nn 'value chain ' in hi s book "Competitive 

Advan tage Creating and Su::;taining Superior Perfonnance". It is the idea of 

seeing finn as a sct of systems and subsysrems of act ivities. Every sct of 

system has its own inputs. transfonnation process and end product. Large 

organ izations engage in lot of act ivities for converting inpu ts to outputs. How 

va lue chain activities are carried out determines costs and affects profits. 

These activities can be classified genera ll y as either primary or support 

acti vi ties that all businesses must undertake in some form. Primary activiti es 

arc those activ ities which has direct effect on the product/output. They can be 

grouped in rive l11ain areas: inbound logistic, operati on. outbound logist ics, 

marketing and sales. and services. There are four main areas of supportive 

activities: procurement. technology development, human resource 

management. and in frast ructure (Planning, finance, quality, info nnation 

management clc). These primary activi ti es mai ntain supportive activ ities to 

increase e lTI. .. ct ivcness or cffic iency. Porter argues that the abi li ty to perform 

speci lic acti vi ties and 10 manage the linkages hetween Ihe.l;e acti vities is a 
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source of t:conOnllC advantages. To achieve and sustain a competi tive 

advantage, and to support that ad vantage with information technologies. a 

firm must understand every compo nent of this value system. 

The term margin indicates the profi t that depends on the ab ilit y to manage the 

linkages between all a~tiv i tics in the value chain. The linkages are flow of 

infornwlioll. goods and services as well as systems and processes for 

adjustment activities. 

In most industries, a single entity perfonns all activities from product design, 

production o f component. and linal assembly to deliver 10 the Iinal lIser by 

itself. Sometimes, organizat ions are composed of elements of value system or 

suppl y chain . Hence value chain anal ys is should cover the whole val ue system 

in which the organiza tion is working. With in the whole vallie system, there is 

on ly a certa in vnluc of pro lit margin available; however. the customer pays all 

the costs. Il depends on the sLnlctul'c of the value system that how thi s marg in 

spreads across the suppliers, distribution, customer and other elements of the 

value system. Members ur value system can co-operat e to improve their 

effici ency und reduce cos t to nchieve a better total margin to benefit al l. 

3.2 Appliclttio ll of Theory 

The value chain prov ides systematic way to increase the economic acti viti es 

or small scal e fi rm to generate more income. This is possible by introducing 

modern tec hnologies and resources to small scale finns. Access of women to 

small sca le businesses enhtlnces thei r capab ilities and gives them ri ght to 
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participate in developing ac ti vilies. This wil l promote the economic 

development in the society which is the firs t step to women empowerment. 

Synchronizing primary and supportive activities in the small scale business 

can increase their enicicncy and product ivity level. This will increase the 

profit margin of the small !inns and women as well who are engaged in small 

finns. 

Service 

Inbond 
logistics 

Marketing 
and sales 

Operations 

Outbond 
Logistics 

Figu re No. I Primary Activities 

Primary activities rela te directl y to the physical creation, sale. maintenance 

and sLipport of a product or service. Above ligure ill ustrates five primary 

activ ities of value chai n theory. What you r supplier is supplying you is the 

basic inbound logistics of the nnn. It includes receiving, ration ing and 
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di stributing inputs into the Ji rnl' s systems. Finns mus t have sound 

relationships with its suppli ers ill this regard. Operat io nal activiti es basically 

deal with the transfonnalion process o f inputs to OlltputS. Operations play 

criti ca l part in creating value for the tinn. The third act ivity is outbound 

logistics. wh ich include deli vering your product to market I customers I 

distribution system. Then it comes 10 market ing and sa les, Ihi s acti vi ty fe tches 

the value for the firm in which client s are being persuaded to buy the product. 

Good cOllllllun il;f1ti on is of priml; importance in this regard. In the end, 

maintaining. the value of your end product or service fall s in the purview of 

services activities. Once all Ihese activities have been manag.ed at their 

optimum level, then valudmargin of Ihe firm increases. Once the value of the 

linn is increas ing. the nrm may increase sa lari es fi nd bonuses for its 

employees thus empowering th em. Similarly, women engaged in small 

ent erpri ses may apply thi s theory for their hest inlerest 
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, 
Morgln 

Product 

-
Firm 

Infrastructure 

Human Resource 
Managment 

- -, 

.. Techonology . . -
Figure No.2 Secondary Activities 

The main purpose of the secondary activities is to support the primary 

acti viti es. Taking an example of procurement process, it not only SUppOl1 

operations with certain ac ti viti es but could al so support market.ing and sales. 

As per above diagram , in J'rastructure are firm 's support systems to maintain 

dail y operations. lnfrastructurt:: includes accounting; administration and 

legality are most common examples. Human Resource Management IS a 

whole field relates to all rel evant matters of employees. Good human resource 

management crC:1tes a good value. How e ffi cientl y the labor work force is 

working depends upon human resource policies. The technological 

advancements mean how crti cientl y the finn is processing and managing the 

inlormation. Staying with I.: lIrn.::nt inronnation technologica l ad vancement al 

its minimum cost creates a value in the finn. If a finn is efficiently executing 
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illese support systems in con1H!ct ion with primary Functions then a firms' 

margin increments along with s t ~bi tjly in its operat ions. 

3.3 PI'opositions 

• Small sca le businesses enhance capabilities of women to become 

empowered against world chall enges; 

• Small scale busi nesses improve the social status of women; 

• Small scale busi nesses oj" women generate more profil which 

positi vely afFect the house ho ld economy; 

• Small scale busincssl.!s enhance the skills of individua l. 

3.4 Ass UItlI)tion 

This study is based on different flssumptio n; 

• Small sc31c businesses empower the women economica ll y and 

socially. 

• 11 increases the socia l status of women. 

• Women participate in economic activi ties which rulfi!! domest ic and 

social needs. 

• Women involve in businesses activ ities creates burden on Ihem due 10 

the responsibilities of dual ro les. 

• Womcn reel con/jdcnt and independent 

• Conlrol s her income and assets due to her econo mic independency 
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• Pm1icipation in outdoor economic acti vi ti es Illay create health and 

gender diffe rence problems. 

3.5 Hypothesis 

3.5.1 Altcrn:lte Hypothesis (H I) 

The Small scale businesses of women Ore more likely helprul in income 

generation. 

3.5.2 Hypot hesis (Ho) 

The small scale businesses of women are less likely helpful in income 

generation. 
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Chapter No. 4 

CONCEPTUALIZATION AND OPERATIONALIZATION 
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4. 1 Conceptualization 

In this chapter ideas and concepts which are lI sed in the research work are 

being clarified and explained from already ex isting definit ions. The study 

explores about the economic activiti esrelated to their small sca le businesses in 

income generati on of women. This study explains domestic conditions, level 

of empowennent, economic contri butions in the family. and impacts of their 

economic activi ties on personal li vesetc. in result to their small scale 

businesses. The data was collected through interview schedulc. 

4. 1.1 Small senlc 

Cambridge Business English Dictionary defincs small scale as "Not involving 

a lot of people, lhjngs, or acti vity, or happening over a small area. 

Accord ing to freedictionary.com small sca le means "Limited in scope or 

extent; a sma ll scale planc" 

4. 1.2 Business 

As per freedictionary.com, busincss IS the ac tivity of buying and selling 

commodities, products, or services 

Stephenson defines business as, "The regular production or purchase and sale 

of goods undertaken with an objective of earning prolil and acqui ring wca lth 

through the sati sfaction of human wanIS. " 

According to Dicksee, "Business refers to a Jonn of acti vi ty conducted with 

an objecti ve of earning profits for the beneJi t of those on whose behalf the­

acti vity is conducted." 
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Lewis Henry delines business as, "Human act ivity directed towards producing 

or acqui ring wealth through buying and selling of goods." 

4.1.3 Income 

According 10 yourdictionary.c01l1 , the dd init ion of income is the amount of 

money received by a person, group or company du ring a certain period of 

time, 

Webster's New World College Dictionary says the money or other gain 

1'l!Ceivcd, esp. in a given period, by an individual, corporat ion, cte. for labor or 

services or from propcn y. investments. and operations. 

As defined in The Americnll Heri tage Dictionary, the amounl of money or its 

equi va lent received during a period of time in exchange fo r labor or services. 

from the sale of goods or property, or as pro fit from financial investments. 

Business DictionalY defines income as the now of C<lsh - equ iva lents received 

from work (wage or salary), capital (interest or profit), or land (rent) 

Income is defined by dictionary.com as the monetary pnymcnt received fo r 

goods or serv ices. or from olher sources. as ren tal or investments. 

4.1.4 Generation 

Accord ing 10 "Your Dictionary" generate means produce, create or cause to 

be. 



Generation as desc ribed by Cmnbridge Business Engli sh Dictionary is to 

produce or crc:ate something such as a profit, sal es or job. 

4.20pcnllionalization 

4.2. 1 Small 5{'lll e 

In this study small scale means businesses executed with short time pirulS, 

resources and inputs. The busic functions of such enterprises are limited in 

their scope. They have set o f defi ne procedures. financial and human 

resources to execute the program. 

World Bank and the Intcrnational Finance Corporations(2002), defines Small 

Scnle Businesses as those lhat requi re smail amounts o f cap it al to establish, 

small number or cmployees or in most cases personally handled by the owner, 

and referred to as micro businesses hence to them they arc "mini busi nesses" 

or "Bop businesses" 

W0l11 l.! 11 or G ilgi t-Balti !>tan arc engaged ill such small scale plansfbusinesses 

like farming, embroidery work, dry frui ts, handicraOs etc. The main purpose 

to perrol1l1ing such plans is 10 generate income ror their rami ly needs. 

Coll ectively, it strengthens the economy of the region and sci f-empowennent. 

All such fac tors lead to development and increas ing life standards of the 

people. 
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4.2.2 nusinesscs 

In thi s study business means lIleome generating acti vitk:s of women of 

Oi lgit-Baltistan whic h include handicrafts. knitting, bee keeping, fruit and 

veget.able se llers, dry fruit s, shopkeepers, tai loring. cOllage ind ustries etc. All 

these sma ll scn le enterpri ses nre merml to generate income lor their household 

and contribut e their part into the fami ly income. Small scale enterp ri ses are 

o ffi ciall y cons idered together. Srnnll enterpri ses are delined as busincss units 

that employ a labor rorce of not mo re than 9 persons (Mensah et ai , 2007, 

Kwasi Brllks CI el, 2005; OECD. 2005) 

4.2.3 Ineomc Genera tion 

In the contex t of th is research s tud y, income is the money earned by 

indi vidua l in retum o f labor or it is th e money g iven to ind ividual for their 

lubor work based on spec ific ti me period. Income is the motivational tool for 

every lubor/worker in return of the efforts belshe puts into work. 

While genc roti on refers to manufacture, produce, make or create something. 

All th e flcli vi tics pcrfonn wit h in tentions to cam money <Ire ca ll ed income 

generating acti vities. Income gent.!rulion si mpl y means gaining or increasing 

income or money that an ind ividual or bus iness receives in excllange for 

providing goods or services ufter investing capita l. 

The notion oj' income gencration ean relati vely be used to cover a term for a 

wide variety of activi ti es Slh; h as slIl " I! <lnd medium enterpri se dew! pmellt, 
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local economic development , micro-credit, sk ills and vocational or 

competency based training, business training, business training, cash or food 

for work (asset creation) schemes. 
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Chapter No.5 

RESEARCH METHODOLOGY 
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This chapter consists of two sections I.e. descriptive and inferential data 

analys is. . Descriptive analysis comprises frequency distributions and 

percentages to describe the data, whereas, inferential analysis aimed at testing 

specific hypothesis to test the relationship between dep~ndent and 

independent variable. 

6.1 Descriptive analysis 

Descriptive analysis includes the findings of the research which are presented 

in the form of table containing percentages and frequencies. 

Table No. 6.1. I Age of the respondents 

Categories Frequency percentage 

--
20-29 48 26.7 

30-39 47 26.1 

40-49 61 33.9 

50-59 24 13 .3 

Total 180 100.0 

Table 6.1 . 1 shows the age distribution of the respondents. Out of the total 

respondents, 26.7% respondcnts were in the age group of 20-29 years, 26.1 % 

of the respondents belong to the age group 30-39 years, 33.9% of women 

were in the category of 40-49 years of age and 13.3% were falling the age 

brackets of 50-59 years. From the above table it is shown that majority of 
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women were belonging to the age cohort of 40-49 years who are engaged in 

economic activities. 

Table No. 6.1.2 Family type of the respondents 

Categories Frequency Percentage 

Nuclear 113 62.8 

Joint 57 31.7 

Extended 10 5.6 

Total 180 100.0 

Table 6.1.2 explains the family type of respondents. The above table shows 

that 62.8% respondents belong from nuclear families, 3].7% women belong 

from joint families, and whereas, remaining 5.6 % respondents belong to 

extended families. 

Table No. 6.1.3 Marital status of the respondents 

Categories Frequency Percentage 

Single 50 27.8 

Married 114 63 .3 

Widow 9 5.0 

Divorced 7 3.9 

Total 180 100.0 
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Table No. 6. 1. 3 reveals the overall frequency distribution of marital status of 

respondents. Out of the total respondent 27.8% women were single, 63.3% 

respondents were married , 5.0% respondents were widower and 3.9% 

respondents were divorced. It is concluded from the above results, 63.35% of 

the respondents were man·ied. Once the women get married their family, 

domestic and personal needs increased due to which they have to participate 

in small scale businesses. 

Table No. 6.1.4 Number of children of the respondents 

Categories Frequency Percentage 

0 65 36.1 

1-2 28 15.6 

3-4 59 32.8 

Above 5 28 15.6 

1---
Total 180 100.0 

Table No. 6.1.4 explains the number of children of the respondents . 

According to this table 36.1 % respondents had no children, 15.6 % 

respondents had 1 - 2 children, 32.8% respondents have 3-4 children and 15.6 

is the percentage of those respondents who have more than 5 children. Most 

respondents (36.1 %) had no children and for this they could easily manage 

time for their domestic and household works. 
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Table No. 6.1.5 Academic qualification of the respondents 

Categories Frequency Percentage 

Tlliterate 29 16.1 

Primary 53 29.4 

Secondary 41 22.8 

1 ntel111edi ate 32 17.8 

Bachelor 12 6.7 

Masters and above 13 7.2 

Total 180 100.0 

Table No. 6.1.5 shows the academic qualification of respondents. 29.4% 

respondents fall in primary level. They don' t have enough facilities/resources 

due to their qualification so they participate in economjc activities to fulfill 

their needs. 22.8% respondents were having secondary level education, 17.8% 

respondents were intel111ediate and 16.1 % of the respondents were illiterate. 

Fwihermore, 7.2% respondents were masters qualified or even higher but they 

were engage in small scale businesses because of their personal interest and 

6.7% respondents were bachelor qualified. From the above result the 

researcher conc luded that 30% respondents didn ' t not have high level of 

education which make it hard to get a reasonable job; therefore, they 

participate in small scale business activities to full fill their economic needs. 
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Table No. 6. 1.6 Occupation/Work type of respondents 

Categories Frequency Percentage 

Bee keeper 14 7.8 

Handicraft: 61 33.9 

Fruit dryer 45 25.0 

others 60 33.3 

Total 180 100.0 . 

Table No. 6 .1 .6 illustrates the work type or occupation of the respondents. 

According to this tab le, 7.8% of respondents were bee keepers. 33 .9% 

respondents were having handicraft business, 25.0% women were engaged in 

dry fru it activities in sma ll dry fruit factories while 33.3% respondents were 

engaged in other small sca le businesses including shopkeepers, beauty parlors, 

fruit and vegetab le sellers. Most of the respondents were engaged in 

handicraft business due to high demand and cultural importance. 

41 



Table No. 6.1.7 Monthly income of the respondents 

Categories Frequency Percentage 

5,001-10,000 86 47.8 

10,001-15,000 48 26.7 

15,001-20-000 22 12.2 

20,000 1 and above 24 13.3 

Total 180 100.0 

Table No. 6.1.7 shows the frequency distribution of monthly income of 

respondents. Out of the total respondents, 47.8% respondents were in the 

category of Rs. 5,001- 10,000, 26.7% were having income of Rs. 10,001-

15,000, 12.2% respondents were getting Rs. 15 ,000-20,000 and 13.3% 

respondents were earning more than Rs . 20,000. It is revealed from the results 

that 47 .8% of the respondents were earning Rs. 5,001-10,000 monthly which 

is handsome amount to dea l household expenses of the research located area. 

Table No. 6.1.8 Monthly Family income of the respondents 

Categories Frequency Percentage 

10,001-20,000 34 18.9 

20,001-30,000 43 23 .9 

30,001-40-000 50 27.8 

40,001 and above 53 29.4 

Total 180 100.0 
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Table No. 6.1.8 describes the monthly income of the family of respondents. 

Out of the total respondents, 18.9% respondents have the family income of 

Rs . 10,000-20,000, 23 .9% respondents have Rs. 20,001-30-000, 27.8% 

respondents have Rs. 30,000-40,000 and 29.4 % respondents have more that 

Rs. 40,000. From the results it is concluded that women belonging to 

economically stable households also participate in small scale business. 

Table No. 6.1 .9 Number of working hours of the respondents 

Categories Frequency Percentage 

\-2 11 6.1 

3-4 87 48.3 

5-6 38 2 1.1 

7 and above 44 24.4 

Total 180 100.0 

The above table shows number of working hours of the respondents. Out of 

the total respondents, 6.1% respondents work for 1-2 hours, 48.3% 

respondents work for 3-4 hours, 21.1 % respondents has 5-6 working hours 

while 24.4% respondents work for more than 7 hours. From the above table, it 

is evident that 48.3% respondents spend 3-4 hours at their work due to which 

they have ample time to perform their dual roles at home and work. Most 

women prefer to adopt such economic activities that spare them time for their 

household tasks too. 
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Table No. 6 .1.10 Spending of respondents 

Categori es Frequency Percentage 

Personal needs 40 22.2 

family needs 138 76.6 

Others 2 1.1 

Total 180 100.0 

Table No. 6. 1. 10 explains about the spending of the respondents. Out of the 

total respondents, 22.2% respondents were spending their income on their 

personal needs while 76.6 % respondents were spending their income to fulfill 

their family needs and 1.1 % respondents on other activities. The researcher 

concluded from the above resul t that 76 .6% women were doing small scale 

businesses due to family needs like food, health , education, clothing, housing 

and livestock 

Table No. 6. 1.11 Monthly spending on personal needs 

Categories Frequency percentage 

1,00 I- I ,500 72 40.0 

1,501 -2000 27 15.0 

2,001 -2,500 23 12.8 

2,5 01 -3 000 24 13.3 

3,001 and above 34 18.9 

Total 180 100.0 
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Table No. 6.1.11 shows the frequency distribution of the income which 

respondents spend on their personal needs. 40.0% respondents spend Rs. 

1,000-1 ,500 on their personal needs, 15.0% respondents spend Rs. 1,501-

2,000, 12.8% respondents spend Rs . 2,001-2,500 on their personal needs, 

13.3% respondents spend Rs. 2,501-3000 and 18.9% respondents spend above 

Rs. 3,000 on their personal needs. Most of the respondents spend meager 

amount on their personal needs . Their priority is to spend their income on 

family needs rather persona l. 

Table No 6.1 . 12 Use of transpOli by respondents 

Categories Frequency Percentage 

Yes 55 30.6 

No 125 69.4 

Total 180 100.0 

Table 6.1.12 explains that out of total respondents, 30.6% respondents use 

transport for their work while 69.4% do not use transpolt. It is concluded that 

69.4% respondents didn't use transport for their working place because most 

respondents work in the vicinity or they have small setup of work in their 

homes. 
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Table No. 6.1. \3 Respondents' spending on transport 

Categories Frequency Percentage 

500-\000 23 12.8 

1,001-\ ,500 8 4.4 

\ ,501-2000 14 7.8 

200 I and above 10 5.6 

Nil 125 69.4 

Total 180 100.0 

Table No. 6. 1.13 shows the frequency distribution of respondents according to 

their spend ing on transpOliation to reach their working place. Out of the total 

respondents, 12.8% respondents spend Rs. 500-1000, 4.4% respondents 

expend Rs. 1,001 -15,000, 7.8% respondents spend Rs. 1,501-2,000 on 

transport while5.6% respondents spend more than Rs. 2,001 on transport per 

month and 69.9% never use transport. The researcher concluded that 69.9% 

respondents did not use transport nor they spend any money on it, this means 

that most of the women has their work place in neighborhood or at home. 
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Table No. 6.1.14 Monthly savings of the respondents 

Categories Frequency Percentage 

2,000 52 28.9 

3,000 17 9.4 

4,000 20 1 1.1 

4,001 and above 50 27.8 

No saving 41 22.8 

Total 180 100.0 

Table No. 6.1.14 tells about the monthly savings of the respondents. Out of 

the total respondents, 28.9% respondents save Rs. 2,000 per month, 9.4% 

respondents save Rs. 3,000 from their monthly income. 11.1 % respondents 

save more than Rs. 4,001 per month , 27.8% respondents save Rs. 4,001 and 

above and 22 .8% respondents have no personal saving. On average most 

women/respondents save Rs. 2,000 per month. 
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Table No. 6.1.15 Respondents opinion regarding small scale business and ' the 

women's social status 

Categories Frequency percentage 

Strongly agree 134 74.4 

agree 44 24.4 

Don't know 1 .6 

Disagree 1 .6 

Total 180 100.0 

Table No. 6.1.15 reveals the overall frequency distribution of respondents on 

their responses regarding small scale businesses improve the social status of 

women. Therefore, 74.4% respondents strongly agreed and 24.4% agreed that 

small scale businesses improve the social status of women. On the other hand, 

.6 % respondents have no idea about the statement and .6 % respondents 

disagreed with the statement. It is concluded from the above results that 

98.8% of the respondents agree that small scale businesses improve social 

status of women . 
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Tabl e No. G. l .17 shows that 7 1 % of respondents strongly agreed that they 

work on their own choice, 26. 1 % of respondents also agreed but 2.8% of 

respondents di sagreed whi le 0.6% of respondents strongly disagreed. Thus 

most respondents agreed that they work on their own choice because of 

gender equality and independence in personal decisions. 

Table No. 6.1.18 Respondents opinion regarding work satisfaction 

Categories Frequency Percentage 

Strongly agree 136 75.6 

Disagree 43 23 .9 

Don ' t know 1 .6 

Total 180 100.0 

Table No. 6.1.18 shows that 75.m/o respondents strongly agreed that they are 

satisfied fro m their work and 23 .9% respondents expressed dissatisfaction and 

.6% respondents had no idea. ]n summary 75.6% respondents were satisfied 

from their work it is because of fam ily encouragement, timely return/income 

and work of personal choice. 
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Table No. 6.1. I 9 Respondents opinion regarding satisfaction from their work 

place 

Categories Frequency Percentage 

Strongly agree 141 78.3 

agree 38 21. 1 

Don 't know 1 .6 

Total 180 100.0 

Table No. 6. 1.19 tells that 78.3% respondents strongly agreed and 2 1.1 % 

respondents agreed that they are satisfied from their workplace while .6% 

respondent none to the statement. Therefore, almost all the respondents were 

satisfied from their work place because of the working environment. 

Table No. 6.1 .20 Respondents opinion regarding family's permission to work 

Categories Frequency percentage 

Strongly agree 11 8 65.6 

agree 48 26.7 

f----
Don't know 3 1.7 

disagree 10 5.6 

Strongly di sagree I .6 

Total 180 100.0 

51 



The above table shows the frequency distribution of respondents based on 

family 's permission to work. 65.6 % respondents strongly agreed and 26.7% 

agreed that their fami lies have allowed them to work while 1.7% respondents 

respondent that they do not know about it. Contrary to that 5.6% respondents 

disagreed and 0.6% respondents strongly disagreed regarding permission of 

the family to work. 

Table No. 6.1.21 Respondents opinion regarding problems they face at work 

place due to their gender 

Categories Frequency Percentage 

Strongly agree 19 10.6 

Agree 14 7.8 

Don't know 5 2.8 

Disagree 52 28.9 

Strongly disagree 90 50.0 

Total 180 100.0 

Table 6.1.21 shows that 10.6% respondents strongly agreed that they face 

problems at work due to their gender, similarly, 7.8% women agreed to it. 

2.8% respondents didn't know anything about it while 28.9% disagreed and 

50% strongly disagreed in this regard. As per the results most women did not 

face any problem to their gender. This shows the gender equality in the 

workpl ace/research located area. 
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Table No. 6.1.22 Respondents opinion regarding patiicipation in decision 

making of the family 

Categories Frequency Percentage 

Strongly agree 106 58 .9 

agree 61 33.9 

Don't know 3 1.7 

disagree 10 5.6 

Total 180 100.0 

Table No. 6.1.22 shows result about the respondents' involvement in 

decisions making of their family. 58 .9 % of the respondents strongly agreed 

and 33.9% agreed that they participate in decision making of their family. 

1.7% respondents did not clearly described their views while 5.6 % 

respondents disagreed to . it. It has been established that 92.8% respondents 

participated in decision making of their family because they share their part in 

family income therefore, their decision in fami ly matters are paid due 

importance. 
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Table No.6.) .23 Respondents opinion regarding appreciation of community 

and relatives about their work 

Categories Frequency Percentage 

Strongly agree 94 52.2 

Agree 53 29.4 

Don't know 30 16.7 

Disagree 1 .6 

Strongly disagree 2 1.1 

Total 180 100.0 

~. 

Table No. 6.1.23 depicts the opinion of the respondents about appreciation of 

community and relatives on their work . 52.2% respondents strongly agreed 

and 29.4°;;') of the respondents agreed that their community and relatives 

appreciate their work and 6.7 % respondents are of no opinion . . 6 % and 1.1 % 

respondents disagree and strongly disagreed respectively to the statement. 

Thus, most respondents (8 1.6%) respondents said that their relatives and 

community members value their work because they not only support their 

families but also their community and relatives. 
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Table No. 6.1.24 Respondents opinion regarding their wages 

Categories Frequency Percentage 

Strongly agree 98 54.4 

Agree 69 38.3 

Disagree 9 5.0 

Strongly disagree 4 2.2 

Total 180 100.0 

Table No 6.1.24 shows the overall percentage of respondents' OpInIOn 

regarding their wages. Out of the total respondents, 54.4% respondents 

strongly agreed that they get their wage at time while 38.3 % agreed. One the 

other side, 5% respondents disagreed and 2.2 % respondents strongly disagree 

in this regard. Most of the respondents get their wage on time. 

Table No. 6.1 .25 Respondents opinion regarding negative impact of business 

on their personal life 

Categories Frequency Percentage 

Strongly agree 16 8.9 

_. 
Don't know 2 1.1 

Disagree 73 40.6 

Strongly disagree 58 32.2 

Total 180 100.0 
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Table No 6.1.25 explains the op lnton of the respondents regarding the 

negative impact of business on their personal lives. 8.9% respondents strongly 

agreed and 1.1 % respondents responded none. 40.6% respondents disagreed 

while 32.2% respondents strongly disagreed in this regard. Most of the 

respondents were of the view that they do not think business have any impact 

on their personal lives. 

Table No. 6.1.26 Respondents opinion regarding the positive impact of Small 

scale business on others 

Categories Frequency Percentage 

Strongly agree 86 47.8 

Agree 68 37.8 

Don ' t know 22 12.2 

Disagree 2 1.1 

Strongly disagree 2 1.1 

Total 180 100.0 

The above table shows that 47.8% respondents/women strongly agreed and 

37.8% respondents agreed that their business have positive impact on others, 

while 1.1 & 1.1 % responder-its disagreed and strongly disagreed respectively 

to the statement while 12.2% respondents expressed no opinion. 

56 



Table No. 6. 1.27 Respondents opinion regarding the economic changes in 

family life after becoming entrepreneur 

Categories Frequency Percentage 

Strongly agree 138 76.7 

Agree 37 20.6 

Disagree 5 2.8 

Total 180 100.0 

Table No 6.1.27 shows the respondents ' opinion regarding economic changes 

in their lives after becoming entrepreneur. Out of the total respondents, 76.7% 

respondents strongly agreed, 20.6 % respondents agreed while 2.8% 

respondents disagreed that there was any economic change in their live. It is 

clear that after participation in income generating activities, their economic 

cO,nditions become more stab le. 

Table No. 6.1.28 Respondents opinion regarding family preference due to 

their job/work 

Categories Frequency Percentage 

Strongly agree 106 58.9 

agree 61 33.9 

Don't know 9 5.0 

disagree 4 2.2 

Total 180 100.0 
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Table No. 6.1.28 elaborates that 58.9% respondents strongly agreed that their 

family started to give them more respect/importance due to involvement in 

economic activities, 33.9% respondents agreed to it and 2.2% respondents 

disagreed to it. 5% respondents did not show any opinion in this regard. The 

researcher thus concluded that 92.8% of the respondents got more respect due 

to their income generating activities as they financially support their families. 

Table No. 6.1.29 Respondents opinion regarding their financial contribution 

for household expenses 

Categories Frequency Percentage 

Strongly agree 112 62.2 

agree 55 30.6 

disagree 12 6.7 

Strongly disagree 1 .6 

Total 180 100.0 

Table No. 6.1.29 describes about financial contribution of women for 

household expenses. Out of the total respondents, 62.2% respondents strongly 

agreed and 30.6 % women agreed that they contribute for house hold 

expenses. Contrary to that, 6.7% respondents disagreed while .6 % 
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respondents strongly disagreed. It is clear most women spend their income in 

their households. 

Table No.6. 1.30 Responclents opinion regarding health issues 

Categories Frequency Percentage 

Strongly agree 35 19.4 

Agree 57 31.7 

Disagree 67 37.2 

Strongly disagree 21 11.7 

Total 180 100.0 

Table No. 6.1.30 explain the views of respondents regarding health issues due 

to work overload. 19.4% respondents strongly agreed and 31.7% respondents 

agreed, 37.2% respondents disagreed while 11.7% respondents strongly 

disagreed in this regard. From the above results it is concluded that about 

51.1 % of the respondents said that their health was not effected due to burden 

of work. Small scale business mostly comprises of formula work, flexible 

times ancllcss burden. 
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Table No. 6.1.31 Respondents opinion regarding small scale businesses are 

helpful for health facilities 

Categories Frequency Percentage 

Strongly agree 68 37.8 

Agree 80 44.4 

Don't know 13 7.2 

Disagree 15 8.3 

Strongly disagree 4 2.2 

Total 180 100.0 

Table No 6.31 revealed that 37.8% respondents strongly agreed that the small 

scale businesses help to meet modem health facilities whi le 44.4% agreed to 

it. 7.2% respondents did not know about it while 8.3% respondents disagreed 

and 2.2% strongly disagreed that small scale businesses are helpful for better 

health facilities. From the results it is clear that small scale businesses are 

helpful to get modern health facilities because women are independent in 

decision ancl finances. They could consult and afford better health facilities. 
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Table No. 6.1.32 Respondents opinion regarding financial contribution for 

community 

Categories Frequency Percentage 

Strongly agree 45 25.0 

Agree 64 35.6 

Disagreed 42 23.3 

Strongly disagree 29 16.1 

Total 180 100.0 

Table No.6. 1.32 shows the financial contribution of respondents to their 

community. Out of the total respondents, 25% respondents strongly agreed 

and 35.6% respondents agreed that they financially contribute in the 

community. Opposite to that, 23.3% respondents disagreed and 16.1% 

respondents strongly disagreed in this regard. The results revealed that 60% 

respondents financially support their community which shows economic 

empOWel1l1cnt of the respondents. 
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Table No. 6.1.33 Respondents opinion regarding small scale businesses assist 

for education 

Categories Frequency Percentage 

Strongly agree 80 44.4 

Agree 59 32.8 

Don't know 5 2.8 

Disagree 20 11.1 

1---' Strongly disagree 16 8.9 

Total 180 100.0 

Table No.6. I .33 demonstrates the frequency distribution of the statement that 

small scale businesses assist for education. 44.4% of the total respondents 

strongly agreed, 32.8% respondents agreed, 2.8% don't know, 11.8% 

disagreed and 8.9% of the respondents strongly disagreed that small scale 

businesses assist in the education. It is clear that 77% respondents agreed that 

small scale businesses generate enough income to meet the education 

expenses of their children besides households and other expenses. 
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Table No. 6.1.34 Respondents opinion regarding savings 

Categories Frequency Percentage 

Strongly agree 72 40.0 

Agree 71 39.4 

Disagree 12 6.7 

Strongly disagree 25 13.9 

Total 180 100.0 

Table No. 6.1.34 gives detail about monthly savings of the respondents. 40% 

respondents strongly agreed and 39.4% respondents agreed that income 

through small scales businesses let them to save money while 6.7% disagreed 

and rest of 14!Yo strongly disagreed to it. Majority of the respondents were able 

to save money from their income. 

Table No. 6.1.35 Respondents opinion regarding financial support to relatives 

Categories Frequency Percentage 

Strongly agree 29 16.1 

Agree 77 42.8 

Don't know 5 2.8 

Disagree 39 21.7 

Strongly disagree 30 16.7 

Total 180 100.0 
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Table No. 6. 1.35 te ll s about the responses of respondents on asking if they are 

able to financially support their relatives . 16.1 % respondents strongly agreed 

and 42.8% respondents agreed that they are able to financially support their 

relatives while 2.8% respondents did not share their views. 21.7% respondents 

di sagreed with statement and 16.7 % strongly di sagreed to it. 

Table No. 6.1.36 Respondents opinion regarding satisfaction from their 

earning of small scale businesses 

Categories Frequency Percent 

Strongly agree 75 41.7 

Agree 79 43.9 

Don't know 2 1.1 

Disagree 20 11.1 

Strongly disagree 4 2.2 

Total . 180 100.0 

Table No. 6.1.36 shows the frequency distribution of respondents regarding 

their satisfaction from their monthly income. 41.7% respondents strongly 

agreed and showed satisfaction and 44% respondents agreed to it. 1.1 % 

respondents were unaware of' it while 11 .1 % respondents disagreed and 2.2% 

strongly disagreed with the statement. Therefore, the researcher concluded 

that 85 .6% respondents were satisfied from their monthly small scale 

businesses' tumout. 
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Table No. 6. 1.37 Respondents opinion regarding assets for future 

Catego ries Frequency Percentage 

Strongly agree 41 22.8 

Agree 68 37.8 

Don't know 3 1.7 

Disagree 40 22.2 

Strongly disagree 28 15.6 

Total 180 100.0 

Table No. 6.1.37 shows the frequency distribution of respondents' opmlOn 

regarding future assets. 22.8% respondents strongly agreed and said they have 

some assets for future, while 37 .8(% respondents agreed to it. 1.7% of the 

respondents did not know about it while 22.2% respondents disagreed and rest 

of 15.6% strongly disagreed with the statement. Financial empowerment is 

clearly shown from the results, i.e. most of the respondents are able to create 

some assets for future. 
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Table No. 6.1.38 Respondents opinion regarding small scale businesses 

generate reasonable income for family 

Categories Frequency Percentage 

Strongly agree 71 39.4 

Agree 78 43.3 

Don't know 5 2.8 

Di sagree 19 10.6 

Strongly disagree 7 3.9 

Total 180 100.0 

Table No. 6.1.38 shows that for 39.4% respondents strongly agreed that small 

scale businesses generate enough money to support their family, similarly, 

43.3% respondents agreed to it. 2.8% respondents did not share any views 

while] 0.6% respondents disagreed and 3.9% respondents strongly disagreed 

with the statement. From the above results it is concluded that small scale 

businesses generate income to support wellbeing of their family, children, 

relatives and community. Beside these, it also has social advantages for the 

women. 
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Table No. 6.1.39 Respondents opinion regarding expansion of business 

through more profit 

Categories Frequency Percentage 

Strongly agree 80 44.4 

Agree 64 35.6 

Don't know 4 2.2 

Disagree 18 10.0 

Strongly disagree 14 7.8 

Total 180 100.0 

Table No 6.1 .39 illustrate about the opinIOn of respondents regarding 

expansion of business. 44.4% respondents strongly agreed with the statement, 

35.6% respondents agreed to it and 2.2% respondents did not give proper 

response. However, 10.0% respondents disagreed with the statement and 7.8% 

strongly disagreed to it. Most of the respondents are committed to their work 

and they hope/agree to expand their businesses from profits. 
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Table No. 6.1.40 Respondents opinion regarding small scale business change 

living standards of respondents 

Categories Frequency percentage 

Strongly agree 118 65.6 

--

Agree 54 30.0 

Don't know 1 .6 

Disagree 6 3.3 

Strongly disagree 1 .6 

Total 180 100.0 

As per table No. 6.1.40, 118 out of 180 respondents which makes 65.6% 

strongly agreed with the statement while 30% respondents agreed to it. 0.6% 

respondents replied none. 3.3% respondents disagreed and .6% strongly 

disagreed with statement small scale business has improved their standards of 

living. 

6.2 Inferential statistics 

The second part of this chapter consists of inferential statistic in which the 

chi-square test is applied to check the hypothesis. 

Table No. 6.2.1 Association between Small scale businesses improves the 

social status of women and bring economic/financial changes in their lives 
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H 1Smaii scale businesses more likely to improve the social status of women 

and bring economic changes in their lives. 

HOS mall scale businesses less likely to improve the social status of women 

and bring economic changes in their lives 

Cross Tabulation 

Economic changes III family life Total 

after becoming Entrepreneur 

lfinancially independent 

Strongly Agree Disagree 

agree 

Small scale 
Strongly 

III 20 3 134 

husinesses 
agree 

~ree 25 17 2 44 
llnprove the 

Don't 
social status of 

know 
1 0 0 1 

women 
Disagree 1 0 0 1 

Total 138 37 5 180 

The above table shows the responses of respondents to the hypothetical 

statement that small scale businesses improve the social status of women and 

bring economic changes in family life. Out of the total respondents, 134 

strongly agreed and 44 respondents strongly agreed while 1 respondent 

disagreed that small scale businesses bring change in the social status of 

women and 1 respondent did not know about it. Moreover, 138 respondents 

agreed that economic change happened in their life while 37 respondents also 

agreed to it. On the other hand 5 respondents did not agree to it. The 
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researcher concludes that small scale businesses improve the social status of 

female besides economical independency. 

Chi-Square Tests 

Value df Asymp. Sig. (2-sided) 

Pearson Chi-Square 13 .234a 6 .039 

Likelihood Ratio 12.593 6 .050 

a. cells (66.7%) has expected countless then 5. The minimum expected is 03. 

The above table shows that value of Pearson Chi-square test is 13.234, degree 

of freedom is 6 and Asymp.Sig is .039. Significant level is higher than 0.05 

therefore, the null hypothesis is accepted. 

Table No 6.2.2 Association between small scale business have a positive 

impact on others and women can also economically support their relatives. 

D ISmali scale business have more likely to have positive impacts on other 

people so they can support their relatives. 

HOSmal1 sca le businesses have less likely to have positive impact on the 

people so they can support their relatives. 
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Cross Tabulation 

Economically support to relatives Total 

Strongly Agree Don't Disagree Strongly 
agree know disagree 

strongly 
16 42 4 15 9 86 

agree 

Agree 12 33 1 17 5 68 
Positive impact 

Don't 
of business on 

know 
1 2 0 5 14 22 

other people 
disagree 0 0 0 2 0 2 

Strongly 
b 0 0 0 2 2 

disagree 

Total 29 77 5 39 30 180 

The above table shows that the responses of respondents to the hypothetical 

statement that small scale businesses have positive impact on other people 

and economically support their relatives. 86 respondents strongly agreed 

while 68 only agreed that it has positive impact on others . On the other hand, 

2 respondents disagreed and 2 respondents strongly disagreed to it while 22 

respondents replied none. F U11h elmore, out of these respondents, 29 

respondents also support their relatives financial and strongly agreed to it and 

similarly 77 respondents agreed to it. On the other hand 39 and 30 

respondents disagreed and strongly disagreed to the statement respectively. 5 

respondents replied none in this regard. On the whole it is clear that small 

scale businesses have positive impact on others and by becoming financial 

independent they also support their relatives. 
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Chi-Square Tests 

Value df Asymp. Sig. (2-sided) 

Pearson Chi-Square 64.4l8a 16 .000 

Likelihood Ratio 53.445 16 .000 

a16 cell s (64.0%) have expected count less than 5. The minimum expected 

count is .06. 

The above table explains that the value of Pearson Chi-square is 64.418a, 

degree of freedom is 16 and Asymp.Sig is .000. the significant level is less 

than 0.05 so the null hypothesis is accepted i.e. small scale business have 

more likely positive impacts on other people so they can support their 

relatives . 

Table No .6.2.3 Association between appreciation of community for working 

women of their work and financi al contributing to community 

H IThe neighbor and community more likely to appreciate for their work so 

they also financially support their conununity. 

HO The neighbor and community less likely to appreciate for their work so 

they also financially support their community. 
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Cross Tabulation 

Financially contributing for Total 

community 

Strongly Agree Disagree Strongly 

agree disagree 

Strongly 
29 39 20 6 94 

Appreciation agree 

of work by Agree 12 18 16 7 53 

neighbor and Don't know 4 6 6 14 · 30 

other members Disagree 0 1 0 0 1 
of community Strongly 

0 0 0 2 2 
disagree 

Total 45 64 42 29 180 

The above table shows that 94 and 53 respondents strongly agreed and agreed 

respectively that their community support and appreciate their work while 12 

and 64 respondents also contribute financially to their conununity. On the 

other hand 1 respondent disagreed and 2 respondents strongly disagreed that 

their community support work yet 42 and 29 respondents disagreed and 

strongly disagreed respectively that they financially support their community. 

Fwthermore, 1 respondent replied none about the appreciation of community 

regarding their work. The above table concluded that community members 

and neighbor appreciate the work of respondents because they economically 

support them. 
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Chi-Square Tests 

Value df Asymp. Sig. (2-

sided) 

Pearson Chi-Square 42 .840a 12 .000 

Likelihood Ratio 36.232 12 .000 

a. 9 cells (45.0%) have expected count less than 5. The ffill11mUm 

expected count is .16. 

Table show that the value of Pearson Chi-square test is 42.840a, degree of 

freedom is 12 and the significance level is .000, which is less than 0.05 so the 

alternative hypothesis is accepted. 

Table No 6.2 .4 Association between satisfaction of women from their work 

and their business that generates a reasonable income for their family 

HI Women are more likely to satisfy from their work because their businesses 

generate reasonable income for their family. 

H() Women are less likely to satisfy from their work because their businesses 

generate reasonable income for their family 
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Cross Tabulation 

Small scale business generate reasonable Total 

income for family 

Strongly Agree Don't Disagree Strongly 
agree know disagree 

Strongly 
65 53 2 13 3 136 

Satisfaction agree 

of work Agree 6 25 3 5 4 43 

Don't know 0 0 0 1 0 1 

Total 71 78 5 19 7 180 

The above table shows the responses of respondents about their satisfaction 

from work and income that is being generated from their business. Out of the 

total respondents, 136 respondents were strongly satisfied from their work 

while 43 respondents were satisfied while 1 respondent did not know. 

Moreover, 71 and 78 respondents strongly agreed and agreed respectively that 

their businesses generate reasonable income for their families while 17 and 7 

disagreed and strongly disagreed to it respectively. 5 respondents did not 

know about it. The researcher concluded that women were satisfied from their 

work because their work was generating a reasonable income for their 

families . 
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Chi -Square Tests 

Value df Asymp. Sig. (2-sided) 

Pearson Chi-Square 28.705a 8 .000 

Likel ihood Ratio 25.382 8 .001 

9 cells (60.0%) have expected count less than 5. The minimum expected 

count is .03. 

The table shows that the value of Pearson Chi-square test is 28 .705a, degree 

of freedom is 8 while significant level is .000 which is less than 0.05 

therefore, the alternative hypothesis is accepted and null hypothesis is 

rejected. 
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Chapter No.7 

DISCUSSION AND CONCLUSION 
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7. J Discussion 

The role 01' women in income generating ac tivities is of pa ramount importance 

to economic development. The economic potentials of women are often 

hidden, silent , neglected and not appreciated. Women represent probably the 

world 's l11os1 powerful untapped natural resources. Tradit iona ll y the role of 

women in Gilg it-Baltistan was only restri cted to domesti c and agriculture. She 

was expectcd to give births, do households work and assist in agro-based 

tasks. It was beli eved that women arc subordinate to men. Much of women 

work is also under valued because it is typ ica ll y under remunerated and often 

restri cted to the domestic or household realm. 

With the intervent ion of government and NGOs in the research located area, 

women were brought forward to participate in diffe rent profess ions and 

income generating acti vities including small scale businesses. 

Literature rev iewal' other stud ies al so indicated that women entrepreneurship 

lead them 10 social and economic cmpOWel111 ent. Stati stical results of the 

study show that there is a signi licant relationship between small scale business 

of women ancJ income gencration. This implies that small scale businesses 

play a very imp0l1ant role in the domestic economy. The women who 

partic ipate in economic activi ties spend their income on domestic, personal 

and fami ly needs ailer participat ing in income activ ities. Besides Ihis they are 

given more respect because or their suppOl1 in community and society. 

Income gcncr;lting activ ities increase the standard of liv ing or women li ving 



in Gi lgi l-Baltistn n. They have bett er access to hea lth fac ilities and education. 

Economic acti viti es promote the self-conscious in the respondents. 

Women in the reg ion or Gilgit-Ballistan are also participating in other small 

SC<lle busincsses like hce keeping, dry fruit process ing, handicrafimaking and 

vegewblc and fruit produclion . Howevcr. among these small scale businesses, 

hand icraft making is on the lOp. They generate a reasonable income to meet 

basic necess ities oflike food. health. shelter and education of their famil y. 

Through lhis research it 's concluded that 40%, women were at the age of 40-

49 who participate in economic acti vities because at thi s age their domestic 

and family necds become high.6J.3 % women were marri ed. Once the women 

gel married their famil y. dt)ml!stic and personal needs increased due to which 

they have 10 partic ipate in small scal e businesses. 30% respondents didn ' t not 

have high level or educati on which makes it hard to get a reasonable job; 

there rore, they partic ipate in small scale business ac tivi ties to full fill their 

economic needs. About 40°"{, or the respondents were engaged in handicraft 

business due 10 high demand and cultural importance. It is revealed from the 

results lhat 47.8% of the respondents were eaming Rs. 5.00 I-I 0,000 monthly 

which is handsome amoun( to deal household expenses of the research located 

area.29.4 !Vn respondents hll ve more that Rs. 40.000 family income it's show 

thaI womcn be longing to economicall y slable households al so participate in 

small sCIJlc business. It' s nl so concluded thn! the respondents save some 

income from their income. 
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ANNEX 
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THE ROLE OF SMALL SCALE BUSINESSES OF WOMEN IN 
INCOME GENERATION (A CASE STUDY OF G ILGIT-BALTlSTAN) 

RomulI:! 

This questionnai re is related to an academic research on the topic "The role of 
small scal e businesses of women in income generation , a case study of Gil gil­

Baltistan" and focused group would be workers in small scale linns of age 20 
to 60 years. I am student of Quaid-i-Azam Universi ty, Department of 
SociOlogy, the puq)ose of thi s research is purely academic and will not use to 
cause an y harm to any perso n. Personal information will not be disc losed to 

anyone <lnd it wi ll be kepi confidential. 

Demographic informatioll of the respondent: 

I) Age of Respo ndent 

n) 20-29 b) 30-39 0) 40-49 d) 50-59 

'2 ) Family T ype 

a) Singl!.! b) Joi nt c) Extended 

3) Ma rit :ll Status 

a) Single b) Married c) Widow d) Divorced e) Separa ted 

4) Number of children 

a) 0 b) 1-2 c) 3-4 d) above 5 

5) Academic Qualiti clltioll 

<1) l Jl i t~l'atc b) Primary e) Secondary d) Intermediate e) Bachelor 
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t) Masters and above 

6) Occ lIpntioll/Work type 

a) Bee keeper b) J-Iandicra tb c)rruit dryer d) Others 

7) Month ly income of Respondent 

a)5,00 I - I a,CiOO b) 10,00 1 - 15,000 c) 15.00 1 - 20,000 d)20,00 1 

and above 

8) Famil y monthly incomc 

a) I 0, 00 I - 20,000 b)20,00 I - 30,000 c)30,00 1 - 40,000 d) 40,001 

and above 

9) Ho w much time do you devote at your business daily'! 

a) I -2 hours b) 3-4 hours c) 5-6 hours d) 7 and above 

10) Where do YOIi spcnd YOlll' money'! 

a) Personal needs b) fa mily needs c) Others 

11) How IIlII ch income you monthly spcnd on your personnl nceds? 

aJ 1.001 ·1.500 b) 1.50t-2000 c) 2,00 1· 2.500 d) 2,50 1-3000 e)3.001 

and above 



12) 00 YOli lise transport to rc<tch for work'! 

n) Y es b) No 

l3) How much llmouut YOIl pay monthly for tr:mspol't'! 

a) 500- 1000 0) 100, 1- 1500 c) 1500,1-2000 d) 200 1 and above e) Nil 

14) How much moncy do you SflVC from your 1II0l1thly incomc'? 

a) 2,000 b) 3,000 c) 4,000 d) 4 ,00 I and above e) No saving 

Note: C hoose the appropriatc option for each statement: 

I :::::strongly Ilgree 2::::: agree 3=don 'l know 4=disagree 

5=Slrongly disagree 
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Small Scale business; 

S. No Statement Response 

1 2 3 4 5 

15 Do small scale businesses Improve the social 

status of women? 

16 Can you easily manage your time for domestic 

and outside work? 

17 Do you work on your own choice? 

18 Are you satisfied from your work? 

19 Are you satis1:ied fr0l11 your work place? 

20 Does your family allow you to work out side? 

21 Do you face any problem at factory/ working 

place due to your gender? 

22 Do your fami lies involve you in family matters or 

in decision making? 

23 Do your neighbor and other members of 

community appreciate your work? 

24 Do you get your wage at the time? 

25 Do you feel any negative impact of your business 

on your personal life? 

26 Does your business have some positive impacts 

on other people? 
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Income generation 

S. No. Statements Responses 

1 2 3 4 5 

27 Do you feel any economic changes in your family 

life after becoming Entrepreneur /fi nanciall y 

independent? 

28 Do you feel that your family started to give you 

more respect due to your involvement 111 

business/work? 

39 Do you financially contribute for house hold 

expenses? 

30 Do you face health problems due to work 

overload? 

3 L Does your business help you to meet modem 

health facilities? 

32 Are you financially contributing for your 

community? 

33 Does your business assist for the education of 

family? 

34 Can you save money while doing small scale 

business? 
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