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Chapter No.1 

Introduction 
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The world is globaliz ing day by day du to the us of in ternet. In tern et is 

not onl y lI sed as the source of info rm ation but also lI sed as the medi ator fo r 

communicating with fri ends, fa mil y and other acquaintances. There are 

different types of th e media used for the communicati on but the new form 

of media to connect with world is social netwo rking sites. Social 

networking sites includes Facebook, twitter and Instagram. According to 

Brown and Bobkowski (2011 ) th is new type of med ia provides both the 

se lecti on and interaction opportunities for peoples . 

According to Perrin (201 5: I), 65% of the American adults li se the soc ial 

media and thi s has been significantl y ri sen over the last decades. Duggan 

and Smith (201 4) di scussed that the rapid growth of media use.The 

researcher has begun to investigate that how the soc ial media is used within 

the relati onships spec ifica lly the romanti c relati onship . Social media like 

Facebook, tw itter, WhatsA pp, and Instagram are the potential threats to the 

prevailing romantic relationships. It prov ides a medium for communicating 

or cooperating with the alternati ve partner, through the fri end request, 

commenting on the post and liking the pictures. Owing to the excess ive use 

of soc ial medi a the conflict and the jea lousy fac tor has risen between the 

romanti c relationships, because of thi s the use of social media is linked with 

relati onship confli ct, and even divorce. 
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Relat ionshi ps, wh ther they are personal or impersonal emerges and the 

subtlet ies of these relat ionships are continuously flu ctuating and being 

inclined by the several fea tures. Social netwo rking sites like Facebook have 

prov ided a com parati vely new pod i um to the interpersonal commun ications. 

In the world , social media has been used more regul arly to keep in touch 

with their friends and to monitor regularly fri end 's acti vities or the activities 

of current romanti c partner. This monitoring of other activities has been 

fo und to leading negative relati onships outcomes. Facebook use may lead to 

negati ve relati onsh i p outcomes, and those outcomes lead to emotional 

cheating, phys ical cheating, breakups and divorce. 

Facebook and other soc ial networking can be good for the communication 

purpose but at the same time they are also harming our marital relationships 

as we ll. A recent study of Clayton, Nagumey and Smith (2 01 3) in the journal 

of cyber psychology, behavior and social networking sites. People who use 

more Facebook in their dail y life experience more conflict in their married 

life and thi s confli ct can lead to divorce which is the end of their marri ed 

li fe.The excessive use of Facebook and the monitoring of the spouse could 

lead to the misunderstanding in their relat ionship by creating th e harm of 

jealousy with the emotional cheating to the breakup and divorce of the 

healthy relationships. This all happen just because of the Facebook and all 

other soc ial networks in the world . 
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73 % o f the A merican adu lts who Li se the internet engage in ome sort of 

soc ia l networking. T hough the soc ial networkin g is becomi ng more 

diversified, w ith various s ites like WhatsApp, Li nked ln and tw itte r, 

Facebook sti II dom i nates the soc ial networking( Duggan and Smith 

201 4: 12). 

A mong the internet user j 8 and over, 71 % report using Facebook with 4 % 

increase from 201 2 . A 63% access the s ite at least once per day. According 

to Duggan and Smith (201 4 :1 2) in the United State of America "Social 

net\,vorkin g sites like Facebook is negativel y correlated w ith marri age 

quality and happiness " In thi s research we w ill find OLi t that the usage of 

facebook and its effect on the romantic re lat ionship of spouse, because 

social media like facebook are beco ming harm ful for the romanti c 

re lati onship due the excess ive use . 

1.1 Social Media Trends in Pakistan 

Socia l media is heading popularity between the comm ona liti es in Pakistan 

due to the use of Facebook, Twitter, Skype and I nstagram. T he overvi ew to 

the mobil e broadband ti ed through the arriva l of cheap smartphones whi ch 

had a cata lyti c consequence on the use of soc ia l medi a in Paki stan . 

Indiv idua ls go in the way of soc ia l media to spea k about the ir ideas, 

practices, knowledge, recommcndation and feedback on any topic or 

fundamenta ls of the society . 
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Between the utmostand extensive socia l podiums, Facebookprinc ipals the 

technique more than 3 billi on co nn ect ion per day .lt is the greatesta nd 

fa mous soc ia l med ia platform in Pakistan. A 17.2 mill ion users accounts a re 

assessed to be from Paki stan. Twitter is a lso fast becom ing the preferred 

social medi a platfo rm with more than 280 million connect ions per day. 

1.2 Resea rch Question 

This study is a imed at to know does the married Facebook user have more 

tendencies to get divorce as compare to non-Facebook users? 

1.3 Objectives of the study: 

T he object ives of the study are to dete rmine the rate of divorce du e to the 

use of Facebook. T here are the following object ives of the stud y. 

(I) To find o ut the leve l of the usage of Facebook among the spouses . 

(2) To find out the leve l of divorce in Islamabad. 

(3) To find out the re lat ionship, if exists, between the level of Facebook 

usage and the leve l of the divorce in Pakistan . 

1.4 Significance of the Study 

As the use of Facebook is increas ing day by day in the whole world , the 

level of divorce is a lso increas ing in the world too. Many people 

useFacebook w ithout knowing its consequences on the ir married life . 
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Facebook by it nature prov ides easy access to fri ends and partne rs 

information inc ludin g pictures, posts and addition of the new friends. This 

stud y prov ides c lear picture of the people ' s perception about the leve l of use 

of Facebook w hi ch wi ll he lp people to reduce the divorce rate among the 

married people usin g Facebook. Thi s stud y a lso contr ibutes to the amount 

of time spent on Facebook which is growing at a staggering rate. 
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Clayton , Nagumey and Smith (201 3) discussed that the excessive LI se of 

Facebook and the illegitimate activiti es on Facebook by th e partner could 

bring fri ction among the spouses . Thi s investi gation underpins the 

conviction that people who were on the Facebook may frequently be 

di smi ssed by their accomp li ces . This research addit ionall y showed that 

Facebookconfli ct emerges when from an individual leav ing that hi s/her 

accomplice included an ex-accomplice or companions as a companion on 

the Facebook . Accord ing to thi s article people who are in the relationship of 

more than 3 years or less than 3 years have tendency to engage them se lf 

with the worst expected res ult because of the useoffacebook. This research 

recommends that that facebook might be harmful for the relat ionships 

which are not completely developed. Thi s artic le likewise showed that the 

people who are right now in a relat ionship of 3 yea rs inclined to encounter 

pess imistic co nnect ions results because ofFacebook related clash. The 

di scoveri es recommend that Facebook might be danger that are not 

completely developed. 

Facebook was the most fa mous online networking system, with 91 % of the 

members utilizing it and 75% referringto it as a most loved webs ite. When 

it asked from the people about the facebook related experience the result 

was fri ghtful comments, protection concerns, battling tormenting, bits of 

goss ip poking and slagg ing it likewise proposed that either the yo un g lad ies 
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were not encounterin g cyberbu ll ying they were not revea ling it. Three 

center top ics rose clash ta lk aro und compa nionship immediate and 

deviantunfriendliness, an inclinat ion of make li ght of cyberbull ying whi ch 

are examined (M uise, Christofides and Desmarais 2009). 

Ameri can Academy of Matrimoni al Lawyers (20 13) stated that the 

Facebook gloats of200 million day by day c li ents and all the whil e goog le 

posts reports from the lega l group verifying a measurement that lout of 5 

separates from today had the immediate connecti on to Facebook long ran ge 

interpersonal communication connect ions. An eve r-increasednumber of the 

spouses are com ing to the court to the lega l counci lors to get separated 

because of the excess ive use of facebookthe reason for the divorce was that 

thei r companions are dup ing, being a tease or changi ng their relationsh ip 

statuses. Truth be to ld , thi s overview guarantees that 20% of divorce cases 

are Facebook related breakups. 

Drouin, Mi ll er and Dibble (20 14) discussed that thereason behind this 

research was that whether the facebook was the reason behind the 

separation of the spouse or it was something else. The individuals who were 

anx iously connected to their partner probably demonstrate 

Facebookj ealousy and this prompted larger amount of sa les whil e in current 

connections as we proposed the individuals who encounter Facebook desire 
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themselves probab ly utili ze Facebook compani on demand and 

acknowledgment to affect envy in their accompli ce. 

Abbasi and Alghamidi (2017) analyzed that Facebook can be advanced but 

it is harming oLir relat ionship. For example, being teased, sharing personal 

subtl e elements setting up pass ionate closeness and participating in sexual 

issues. Pass ionate closeness has a more prominent worry with Facebook 

than sexual closeness. The maladaptive utilization of Facebook can prompt 

negati ve soc ietal results, for exampl e, divorce. Relationship doubts absence 

of soc ia l union Facebook dependence disloyalty and separation. 

As indicated by Gold-Bikin (2015:1),more than 20% of the total population 

is at present compri sed of dynamic Facebook cli ents. By 2018 Facebook 

could have near 33% of the total populace. 201 2 overview from UK found 

that 33% of separat ion included Facebook somehow. Some current 

in vest iga ti ons demonstrate that meas urements have ascended to at least 

40%. Thi s record additionally found that the abnormal state of Facebook 

utili ze is related with negative results in relat iona l unions. Thi s pattern is 

more predom inant in marriage of 3 year or less . 

A recent research led in United Kingdom in 201 5 by the law office, l out 

of 7 individuals studied proclaimed they wo uld considergettingseparate 

from their I ife partner if their partner is cheating them by using the social 
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networl' slil' e face boo I .In a similar overview 17% indi vidual demonstrated 

that theyq uarreled day by day over Facebook and another online networking 

utili zation by companion or accomplice. Ameri can institute of wedding la\"" 

97% of separation lawyer overviewed by demonstrated an expansion in 

separate from over 70% of these lawyers assert that they have utili zed 

con firm ati ons from Facebook,(Gold-8 i ki n 201 5: I). 

Willi ams (201 2) found thatthe Digital Intimacy Interference (011 ) or the 

nonattendance of relationship closeness because of the excess ive use of 

socialmedia and how facebook uncovered or reveal that there is a 

commonthreat of di g ital intimacy interference using facebook. and how it 

happens through the Facebook the outcomes uncovered that there is the 

common thereat of di gital int imacy in terfe rence on Facebook. C li ent grew 

to some degree adore despise associations with Facebook. Publishedstudy 

uncovered that Facebook clients join Facebook bunches regarding 

relati onship di sintegration to at last relate to the experi ence of di gital 

intimacy interfe rence and to relate the other people who have likewise 

experienced it in view of Facebookuse. Gathering individuals looked for 

help from different indi viduals, offered each other urgin g and help each 

other to adapt to the truth of Facebook "destroy ing their relati ons" . 

Self-di sclosure in th e Facebook group settings culti vated gathering 

closeness as indi viduals shared to a great degree indi vidual records of how 
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Facebookruins connections. The Facebook aggregate conduct that prompts 

it. Facebook group di scourses gave understandi ng into the Facebook 

hi ghlights that can have negative outcomes for sentimental connecti ons. 

Most qu iet these high li ghts incorporate, photographs, announ cement, 

divider posts and private messages. 

According to Huang (2010), the connection between utiliz ing social 

networkin g sites (for the most part Facebook) marnage fulfillment and 

separati on rate. The in fo rm ati on was gathered from the hitched people of 

US at the state leve l. The examinat ion uncovers that utilizing socia l 

nehvorking sites is contraril y associated with marri age quality and 

satisfaction and decidedl y related with encountering a vexed re lationship 

and ponderin g separation. Over the US di spersion of fb between 2008 to 

20 lOi s emphatica ll y corresponded with expanding divorce rate. 

Burke and Kraut (2013) analyzed that soc ial systems locales are 

condescended to associa te individuals with companions, family and other 

solid binds and in addition to proficientl y stay in contact with bigger 

arrangement of co ll eagues and other new ties. Accordingly, they have a 

so lid potential to impact c lient's socia l capi tal and mental prosperity that 

regularl y spi ll s out of the soc ial capita l. The motivat ion behind this 

in vest igation was to look at how the changed employments of the inform al 

organizations site impact distinctive sorts of cli ent's socia l cap ital. Of the 
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three !rinds of soc ial engagements gave by soc ia l netwo rl' ing sites just 

coordinated , individual to indi vid ual trades were appeared to be related with 

increment in cross ing over soc ial cap ital. It is interested to take note of that 

while we see the relationship for inbound coordinated correspondence, we 

don't see it for outbound . Facebook is one part in a vari ous nature of 

correspondence channels for so lid connections. Life partners think about 

each other's I ives since they see each other cons istently thus needn't bother 

with Facebook to stay in contact as much as geo log ica ll y inaccess ible 

com pan ions do. 

N ico lescu (2016) discussed thatFacebook is not rea ll y used to reflect, 

dupli cate or reinforce connections. Aside from com mending a modest group 

of occasions that are bei ng the both private and open. Facebook can be 

utilized to affi rm a relationship to dear companions as it were. Facebook is 

ex press ive and innovative as well. However, inside the points of 

confi nement considered open perceivability and the limitat ions of social 

desires. Along these lines, individuals require private and dyadic media to 

express individual connections and those can't yet be feely shown. 

Ell ison, Ste infe ld and Lam pe (2007 :5) di scoursed some fundamenta l 

expressi ve inform ation to portray Facebook cl ient and uti I izes wh ich gave 

knowledge whether Facebookwas utilized more to meet new individuals or 

to keep up or fortify assoc iations with di sconnected assoc iations. In brief 
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timeframe Facebook has acc umu lated an e, ceptionall y so li d leve l of cli ents 

on schoo l gro un ds, 94% of the co ll ege un derstu dies we rev iewed were 

Facebook individuals. Facebook seems to assume a cri tical part in the 

whi ch understudies' frame and keep up soc ial capital. Understudies for the 

most part utilize Facebook to stay in contact with the old companions and to 

keep up or strengthen connections described by some type of di sconnected 

assoc iation. 

Nongpong and Charoensumongkol (2016) di scussed that the outcomes from 

the parti al least squares regress ion demonstrated that person who see th at 

their partners util ized online networking unreasonably tended to report a 

hi gher view of absence of carin g sadness and wish. In any case, just absence 

of minding was observed to be the key reason that fundamenta ll y disc losed 

the in tension of di vo rce within spouses. Likewise, the study of the partial 

least squaredemonstrates the view of relat ionship issues related vvith the 

web-based social networking utilizati on of possess accomplices had a ll the 

ass igns of being more extreme fo r the respondents who revealed that they 

utilized web-based social networking less seri ously than the ir accomplices . 

As per Dro uin, Danie la and Jayson (20 15), the part of Facebook compa ni on 

records in recogniz ing potenti al sexual and submitted relati onship and 

impact thi s had on relationship speculation. Facebook companion records 

acted as the memory preliminaries for acknowledgment of potential 
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accompli ces, however just for sexual accompli ces, and the impact was more 

grounded fo r men than it was fo r ladi es . Neverthe less, di stin gui shing 

potenti al accompli ces through Facebook brought down a man's impress ion 

of the nature of the ir options. Interesting ly, s impl y pondering potential 

options from one's socia l c irc le brought down re lationship fulfillm ent and 

respons ibility with one 's present dedi cated accomplice. 

Burke and Kraut (2016) described that thi s exploration got the forecasts 

from five reciprocal hypotheses about how socia l association on Facebook 

should influence changes in person's mental prosperity, it gave confirmation 

that the impact re lies upon the idea of the correspondence and the 

connecti on between communicators. Accepting more customized 

correspondence, directed. formed content, from so lid binds was connected 

to change in prosperity. Interesting ly, accepting content from powerless 

ties, getting s imple to deliver, one ticks connection, and rev iew bland 

communicate of social news even with solid ties were not re lated with 

chan ge in prosperity well beyond the focused-on correspondence they 

inspired. 

C layton (2014) discussed that theinvesti gati on theorized that social 

networking s ites utilize, particularly twitter utilize can add to negative 

relationship results. S ince, the twitte r enables c lients to have comparati ve 

kind s of data as Facebook. C layton (201 4) found that tw itter results may 
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parall e l to those of Facebookregarding soc ia l networking sites utilize, 

sentim ental clash , and negative re lationsh ip results. C layton (2014) guessed 

that if a person w ho is in a sentim enta l relations hip is dynamic on twitter. 

twitter utili ze co ul d make stru gg le in sid e the re lat ionship . If hi gh measures 

of twitter ut ili ze do,prompt hi gh measures of twitter related c lash among 

sentim enta l accompli ces, it is conce ivab le to guess that such c lash could 

prompt ominous re lati onship results, for exampl e, cheat in g, separation. 

Andrea Evasi uk (20 I 0 :3) discussed as per the research over portion of the 

exampl e populace 57. 1 who revea led that facebook re lated 

jealousyoccurswhen they see the comments posted on their spouse's 

facebook. And those co mm ents were for the desiredemotions the spouse. 

See ing pi ctures of attracted peop le on th e page of the ir spouse was the other 

factor of jealousy from the spouse. 47.4% of the jealo Ll sy factor was 

observed with the spoLl ses when they see pictures of other people on their 

spouse facebook. T his thing can be by far the most impo rtantreason for the 

danger in the romantic relationship of peop le 

2.1 Assumptions: 

Literature suggested that Facebook IS becoming th e sel'lous issue for 

marri ed people : 
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I ) Use of Facebook is becoming the lead ing cause of divorce in the world. 

Many people in the co untries li ke US and U nited Ki ngdom are being 

affected us in g Facebook. 

2) Facebook is affecti ng the romanti c re lationships in the wo rld . 

3) People are us ing Facebook to sat isfy their emotiona l needs by making 

new fri ends and chatt ing w ith them a ll day. 

4) People who observe that the ir paltners used social media 

di spropOltionately tended to report a higher perception of lack of caring 

loneliness and jealousy. 

5) More and more people are coming to lawyers to file divorce due to 

excess Ive use of Facebook. Facebook is becoming the leadin g cause of 

separation in the world . 
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3.1 Self-perception Theory 

Self-pe rception theory depends upon the premises that individ uals make 

attributions about their own mentalities. Sentiments and practices by 

depending on their perceptions of outside practices and the conditions in 

which those pract ices happen (Bem 1962). For instance, outside issues 

effect on the marital di sintegration (divorce). Another example normal case 

of how se lf-perception can adversely affect the sexual relationship happens 

in view of the weaknesses of relationships . For thi s situati on, the two 

partners observe that they are never again acting as enthusiasti call y with 

each other. They may have reviewed that ahead of schedule in the 

relat ionship when they were first lover. It was energiz ing and the test, 

puzzle, peril and peculiarity kept the energy alive. Be that as it may, as with 

the long-term relati onship, enthusiasm winds down to the tradeoff are 

solace, security and organization. In any case, numerous couples don't 

comprehend thi s common event and see it as an imperfection in their own 

relat ionship. In this manner, they watch their own decrease in interest and 

translate this as importance they never again want their partner. 

3.1.1 Application of T heory 

According to the self-pe rception theory, people have diffe rent mentalities 

and due to those different mentalities individual makes on attribution about 

their relat ionships. Sexual relati onship like marri age are most of the time 
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affected by those attribute . According to the self-percept ion theory people 

start making attri butes that thei r partner if us ing Facebook and he/she is 

chatting w ith un known fri end . T his thing leads to the imperfection in the ir 

re lationship and in this way the ir interest is decreased in the ir re lationship 

and the two partners never act aga in enthu siastica lly in the ir re lationship 

whi ch ultim ate ly leads to di vorce. 

3.2 Modernization T heory 

Modernization theory was presented 111 1950 by Henry Bernste in . 

Moderni zation theory revea ls to us that how society ,moves from 

conventi onal soc iety to current society and what are the progress ions that 

happen in that society. T he societies which go through the t ime of 

modernizat ion get urbanized and industr ia lized . At the po int when the 

innovat ion came and more advancements were made, the c reating nati ons 

step by step advanced . Present ly they have current innovat io ns the ir 

subj ects have now knowledge about the innovati on and they know how to 

utilize that . Indi v idua ls have moved toward becoming materi a listi c. 

Presentl y, the genera l population have the ir pri vate properties. lnsti tuti onsof 

the soc iet ies have been transformed because of the innovati o n. P resentl y the 

general populatio n g ives less s ignificance to the standards and qua li ties and 

now they attempt to keep up thepresent. 
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As per the theory of modernization , every so iety go through thi s period, 

pre-present day to cu rrent soc iety. Due to the change in the soc iety changes 

occur in the soc ial order as we ll. these soc iiti es produce or create the 

modern izechildren because their childhood has the way to deal with these 

innovations they utilize those methods and raise their leve l in the public. 

Because of the utilizat ion of these innovation soc iety moves to 

advancement. 

/ 
Figure 3.1 Modernization Theory 
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Acco rdin g to Figure 3. 1 When the era of moderni zation came in the world. 

W ith that new phase of modernizat ion new techno logies emerges in the 

world as we ll . Techno log ies are improved w ith that e ra. New technologies 

are adopted by th e peop le in the world and they start us in g it. People 

become overly concerned w ith that technology. Just like in 2004, facebook 

emerges as the new form of socia l media in the world. People started us ing 

facebook and when they become use to of facebook it effects their 

re lati onship . 

3.2.2 Application of T heory 

According to the theory of modernization, in today ' s era Facebook has been 

introduced as new technology through which people interact w ith each 

other. Gradually Facebook spreads around the world . People started using 

the Facebook and they start be ing materia li stic. T hey started sat isfyi ng there 

need emotiona l and psycho logica l us in g Facebook and it have imposed the 

negat ive impact on the romantic re lationships 

3.3 Rogers theory oflnnovation: 

Rogers ' s theory of innovation was deve loped in 1962. Rogers ' s theory of 

innovation is a lso known as diffu sion of innovation. This theory explains 

how a new ly introduces techno logy is accepted and adapted by the peopl e 

and then how it becomes success full. It also expla ins that how lhe old 

technology is modernized and how the new techno logy emerges a ll over the 
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wor ld . Roger (1983)shows that there are four e lements for c ircul ation of the 

new idea: the innovation, co mmunication channel s, t ime and socia l system. 

Techno log ical innovations are co mpri sed of d iffe rent stages.lnnovation is 

c ircul ated by the help offive steps: 

3.3.lKnowledge 

the first step of innovation is that when the innovation comes people start 

trying to know about that. By do in g thi s so, people become aware of that 

innovati on and has some idea about, that hoe it fun ctions . 

3.3.2Persuasion 

In thi s stage people start liking that techno logy. Persons form a favorable or 

unfavo rab le att itude towards the innovation People want to get more 

information about thi s technology. 

3.3.3Decision 

It is the complicated stage where people are confused . T hey have the choice 

abo ut the techno logy whether to adopt it or reject it. Person engages 

herse lf/himse lf in th e acti v iti es that lead to a cho ice to adopt or reject the 

innovati on. 
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3.3.4Im plemen tation 

At thi s stage peop le start using that technology and get more knowledge 

about thi s techno logy. T hey sta rted to know about the pros and the cons of 

the innovat ion. 

3.3.5Confirmation 

It is the stage w here people take the decision to continue to thi s techno logy 

or not.The hi ghly educated people are those who brings the revo luti on in the 

soc iety. Such people ga in know ledge about a spec ifi c technology and adopt 

it. T hen they consider whether they should accept that technology or rej ect 

it. When educated peop le start adopting a techno logy, other people become 

imposed to accept that technology w ith a ll its upcoming changes. Before 

introducin g the new techno logy. T he educated peop le make cost and benefi t 

ana lys is. Sometimes the techno logical innovati on fa il s because the cultura l 

norm s and va lues of that soc iety in which innovation mu st take place, do 

not permit it. 

3.3.7 Application of Theory 

According to Roger' s theory (1962), when the Facebook emerged in the 

world . Ed ucated peop le, first try to know about the and when they got a ll 

the informati on and start us ing it. The educated people do the cost and 
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benefit ana lys is of the and dur ing the cost and benefit analys is of Facebook, 

th ey came to know that Faceboo k has negati ve impact on the romanti c 

relationships of peopl e because it does not suit to the norm s and va lues of 

the soc iety . 

It effects their 

re lationships 

Do cost and 

benefit anaJysis 

Innovation 

emerges 

know it 

7 
They use it 

Figure 3.2 Model for Roger Theory of Innovation 

Acco rdin g to F igure 3.2 when the innovati on emerges in the world, first it is 

used by the educated people. T hey stali knowing about that innovation and 

during this process of gaining information about that innovation they use it. 
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after that they do the cost and the benefit analysis of innovation and check 

that whethe r that innovati on is useful fo r them or not. 

3.4 Proposition 

I .Use of Facebook has inc reased due to the increase in the techno logy and 

due to the increase in the popularity of the Facebook use, people came 

c loser to each other whi ch effect the ir re lationship 

2. Owing to the increase in the access ibility of Facebook 111 the modern 

world, almost a ll the people have access to Facebook. 

3. As the Facebook is access ible in the modern world, people becam e its 

addi ct eas il y whi ch a lso affect the ir marita l re lationship. 

3.5 Hypothesis 

Higher the leve l of use of Facebook, more chances of divorce. 

Null hypothesis 

H o: There is no re lation between the use of Facebook and divorce rate. 

Alternate hypothesis 

H I: T here is a re lation between the use of Facebook and divorcerate. 

3.6 Variables 

3.6.1 Independent Variable 
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In this research LI se of Facebook is the independent variable. 

3.6.2 Dependent Variable 

Divorce is the dependent variable in this research . 
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Chapter No.4 

Conceptualization and Operationalization 
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4.1 Conceptualization 

Conceptualization stands in socia l research as backbone of the w ho le 

research . T hro ugh conceptua li z~tion researcher c lear hi s concepts of the 

research . By g ivi ng c lear and authenti c definition s of hi s concept, she 

conceptua lized the important concept of hi s research . In thi s research, the 

researcher has opted two va ri ab les . O ne is use of Facebook and seco nd is 

d ivorce rate. 

4.1.1 Facebook 

lnternetcreatedmanagements that gIve individua ls three noteworthy 

dim ensions: T he dimensions to develop an exposed or semi -private profil e, 

todifferentiate a deprived of diff,erent consumers with whom asuggestion is 

shared, and interpret and give way torelations made by individuals and others 

(E ller 201 2:4) . 

Facebook is planned to attach or lin k peop le with fri ends , fa mily and other 

strong sta lemates, as we ll as to professionally keep in touch with a better set of 

contacts and new sta lemates. T herefore, they have sturdypossi bleinfluence 

onuser' s soc ia l cap ita l and the psychological we ll -being that oftenstreams from 

socia l capital, (B urke, Kraut and Marl ow 2010). 

Facebook is usedas web-constructedfaci li ty that pennitfo lks tomake a public or 

semi-public profil e inside a constra inedscheme,coherenl a li st of 

add itiona loperators with whom they share a link, and view and negot iate their 
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list of acquaintances and those completed by others within the scheme. The 

nature and terminology of these acq uaintances may be different from site to 

site (Boyd and E ll ison 2007). 

4.1.2 Divorce 

Divorce is identi fied as the legalterminat ion of the associat ion. T he divorce 

procedure is fi ngered by the family or the family law psychoanalysts there 

could be many reason fo r the divorce like. Propelty, children. 

T he whole li fe promise w hich clari fies that marri age is gone; both the 

husband and wife get di sconnected and do not live together anymore (Roelf 

and Williams 2004: 1 09). 

Divorce is defined as the legal cuttingof an affi ne link between spouses 

wh ich a CO Ult identifies asoccurred(Stevenson and Wolfers 2007) . 

Divorce is the legal separati on between the spouses which is recognized the 

courts . Divorce is limited to those marriages which had irreparabl y broken 

down, often because one spouse was seriously patho logical or incompetent. 

Divorce may occur simply because one partner is unhappy or because a 

better partner has been located (Coontz 2006). 
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4.2 Operationalization 

T he process of defin in g by whi ch the researcher g ives the ir own observat ion 

based perception about their variabl es. T he researcher c learl y justifies and 

identifi es the concept of the ex ist ing s ituat ion whi ch used in present study. 

4.2.1 Facebook 

Facebook is a long range interpersonal comm un ication benefit uti I ized by 

more than 750 milli on indiv iduals around the world. It empowers the 

assoc iati on of indi v idual s (c lients) who have joined to Facebook w ith 

different c li ents, occas ions, organizations, causes, not-for-benefi ts intrigue 

gatherin gs. C li ents on Facebook make a 'profile' , which incorporates data 

abo ut them and a 'di v ider' on whi ch indi v idua ls can make remarks . Once a 

profi le is made, c lients can post onto Facebook and acknowledge 

'companions'. 'Compani ons' can see each other's profiles and offer stories, 

photographs, v ideo, occasions and other content w ith them . Contingent 

upon how c lients set their protection sett ing, parts of a profi le might be 

open. In thi s research facebook was lin ked w ith the di vorce rate. Because it 

is considering as the one factor for the increas ing divorce rate in Islamabad. 

4.2.2 Divorce 

Di vorce is the process which dea ls w ith the theo logical conflict between 

two fami lies of different status of same society . It is referring to the 

extremism owing to rigid behav ior of spouses and there in laws. Roots of 
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divorce are prevailing in society slowly in Pakistan where spouses destroy 

their li ves lack of mutual mis understanding. However, thi s extremi st 

behavior has di sastrous impact on victimized women who lost their spouses 

and face insecurity in soc iety and face soc ial and psycholog ical pro blems. 
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5.1 Research Design 

This investi gation depends on the quantitative research strategy. In the 

quantitative research hypothesis and theory are recorded and identified with 

the exp lorat ion to break down the gathered information. Quantitative 

methodo logy is more fitting the research in contrast with the subj ective 

approach as the sc ienti st needed to know the leve l of uti I ization of 

Facebook and the reason if divorce in Islamabad. Questionnaire were 

uti I ized for the gathering of information because the idea of the examination 

and the populace test which are relatively proficient and it was helpful to 

gather in fo rmation from them through survey. It is a simple method to break 

down the information quantitatively, as it is more exact than the subject ive 

information . A detailed questionnaire about the factors is intended for the 

rev iew. 

5.2 Universe of the Study 

The universe of the study is Is lamabad as the population Is lamabad is 1.1 52 

million,the universe of Is lamabad was chosensince most of the educated and 

up-to-date people li ves in Islamabad and every new technology is used by 

the educated people first. They know the use of every new technology. 

5.3 Target Population 

In this the people have been chosen from the urban zones of Islamabad. 

Informat ion was gathered from the divorced and married males and 

43 



females . The researcher gathered the inform ation from the educated 

indi viduals since ri ght off the bat they all were ed ucated and they had the 

learnin g abo ut the utili zati on of Facebook. In thi s way, it was fitting to 

gather information from them on the concerned point. 

5.4 Sampling Technique 

In thi s research, the example has been drawn by the random sampling as it 

is broad Iy uti I ized as a part of in vestigations of soc iology wh ich depends on 

to assess the general population's observation. ]n the li kelihood test ing, each 

case has break even with poss ibili ty of event. This research is quantitative 

and the researcher was a representative part from the popu lace th at was th e 

reason simple random sampling technique was utili zed to get a 

representat ive sample. 

5.5 Sample Size 

In thi s, 120 separated fro m people were chosen as the respondent from 

Islamabad for the gathering information because it was easy to access and it 

is easy to gather inform at ion from the people. The researcher took the 120 

respondents from the target populace because this sample gives the 

authenti cresponseregardi ng the research. This sample size clarifies the most 

extreme impress ion of the general population from the focu sed-on zo ne as 

opposed to taking the min im um examp Ie. Th is sam pie has been chosen 
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from thepopu lace through a simple random sampling because the divorce 

people are less in number. 

5.6 Tools for Data Collection 

Too ls for the info rm at ion gatherin g was questionna ire. Ques ti onnaire is 

separated in to fo ur sections. In the initi al segment of the questionnaire 

insights about the respondent has been inquired. The second , third and the 

fourth piece of the survey depends on the uti I ization ofF'acebook and 

chances of divorce questions, questions are closed ended . In the closed 

ended questions, the respondent must answer in made ran kings between 1 to 

3. Likert sca le has been utilized for the questionnaire. Accordingly, a point 

by point questionnaire has been intended to gather inform ation from those 

peo ple. 

5. 7 Pre-Testing 

rn the pre- testing 10 to 15 questionnaires were distributed among different 

people to understand the problem complex ities and confusions that lied . 

am biguous questions were removed fro m the li st 

5.8 Techniques for the Data Collection 

A questionnaire was distributed among the respondent through close and 

personal associat ion with them for pretest ing. All the questionnaire was 

fi lied by the res pondent, the researcher gu ided them on the off chance that 
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they had any troub le 111 comprehension In any Il1qulry or 111 general th e 

questionnaire. 

5.9 Tools for Data Analys is 

Data co ll ected is a we ll -ordered procedure to assess the crude inform at ion 

into va luab le and reasonable shape. In the wake of gathering the 

information, factual programming was utilized to di ssect the gathered 

information. [n this research SPSS j 6.0 has been utilized to examine the 

gathered inform at ion to reach the inference. Frequency distribution tables 

were then clarifi ed utili zing MS word programming. 

5.10 Reliability and Validity 

In the scientifi c research, the rei iabi I ity designates as the most 

recurringmeaningfu l result that is already dec lared in past findin gs. The 

reliability of 

thi s research remarks that the present research provides the parallel findings 

and the conditions associated to the prev ious researches. However, the 

validity shows that the findings of the results justify the entire condition of 

the research and covering all the ideas and circumstances. 

5. 11 Ethical Concerns 

In the ethi ca l concerns, researcher first took the permiss ion from the 

respondents so that the respondents shou Id not get disturb by the researcher. 
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The information provided by the respondents was kept confident ial and the 

identi ty of the respondent remai ns private ti II the end of the research. 
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Table 6. IGellder 

Gender Frequency Percent 

Ma le 60 50% 

Female 60 50% 

Tota l 120 100% 

Thi s table is showed the result for the gend er selected for the stud y. Gender 

is divided into two categori es male and female. Both male and female are 

equa l in the percentage 50 percent of the sample respondents are male and 

50 percent of the sample respondents are female. The sample is divided into 

two categories to avo id the biasness for the result. 

Table 6. 2 Age 

Categories Freq uency Percent 

18-22 41 34.2 

23-28 54 45 

29 or above 25 28.8 

Total 120 100 

Thi s table showed respondents age group. Ages were divided into different 

groups so that we can take the data fro m the di fferent age group people who 

are us in g Facebook in Islamabad. According to the result people lie 

between the age group of 18-22 uses more facebook because it is 
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cons idered that the use of facebook amon g youngster is very common. 

After that the lowest percentage was of 29 or above age gro up because the 

o ld peo ple are less li ke ly to have interest in us ing facebook. 

Table 6. 3 Qualification of Respondent 

Qua l ification Freq uency Percent 

Bachelors 26 21.7 

Masters 55 45.8 

M.Phi!. 29 24 .2 

PhD 10 8.3 

Total 120 100 

T hi s tabl e shows the result for the educational level of the respondents. 

T here were total 120 respondents in the stud y out of w hich 26 people were 

bachelors wh ich const itutes the 2 1.7 percent of the total population in the 

study. 55 people were masters whil e 29 were M.Phi!. O nl y 10 people were 

those who were PhD . most of the people were masters w hi ch const itutes the 

45.8 percent of the tota l popul at ion. It is very important to know about the 

education level of the respondent because Islamabad is the c ity w here most 

of the educated people li ve and Facebook is frequ ently used by the educated 

people. 
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Table 6. 4 Family System of the Respondents 

Famil y type Frequency Percent 

Joint 48 39 

Nuclear 43 35. 8 

Extended 29 24.2 

Total 120 100 

Family system is considered the imp0l1ant thing in every sociological stud y 

because it the most important institution and role of every famil y 

signifi cantl y matters in every soc ial factor. Peo ple li ving in the nuclear 

famil y uses more facebook as compare to the people living in the joint 

famil y system or the extended famil y system. 

Table 6. 5 Occupation of the Respondents 

Occupati on Frequency Percent 

Employed 59 49.2 

Unemployed 61 50.8 

Total 120 100 

In thi s table, number of the employed and the un employed has been shown. 

Out of 120 respondents 59 respondents were employed whil e 61 

respondents were unemployed, according to the stud y result, unemployed 

with the 50.8 percent are hi gher than the employed with the 49.2 percent. 
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Occupation of the respondent was important for thi s research because it te ll s 

us abo ut that what e lse the respondent do behind us ing the Facebook. 

Table 6. 6 Marita l Status of the Respondents 

Marital status Frequency Percent 

Married 103 85.5 

Divorced 17 14 .2 

Tota l 120 100 

This table is showing th e marita l status of the respondents. Marital status is 

important for this stud y because thi s will te ll us about the rati o of divorced 

due to use of Facebook. T he result shows married people are of the hi gher 

proportion w ithin the sample population and respondents of the study . 

Marital status of the respondent is imp0l1ant facto r of the research because 

it tells us about that how much married people are affected us in gFacebook. 

Table 6. 7 How Many FacebookFriend 'sRespondent have 

Facebook friends Frequency Percent 

0-5 0 30 25.0 

5 1- 100 35 29.2 

100-200 26 2 1.7 

More than 200 29 24 .2 

Total 120 100 

T hi s table shows that the number of Facebook friends the respondents had 

added in there Facebook. 25% respondents were those who have 0-50 
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Facebookfri ends in the ir friend s li st 29 .2% people were those who have 5 1-

100 Facebook fr iends. those who have 100-200 friend s in their Facebook 

were 2 1.7% w hil e 24.2% respondents were those who have more than 200 

friend s on Facebook. To know about Facebook friends is important for the 

study because it w ill tell us th at with how many people the respondent is in 

the contact. 

Table 6. 8Use of Facebook Per Day 

Use of Facebook Frequency Percent 

1-5 hours 68 56.7 

6-10 hours 34 28.3 

11 -20 hours 9 7.5 

A ll day 9 7.5 

Tota l 120 100 

T hi s table showed the resu lt fo r the Facebook use per day. To know about 

use of Facebook per day was important because it would tell us the level of 

use of Facebook of respondent which is core of the stud y. 56.7% 

respondents useFacebook for 1-5 hours while 28.3 people uses the 

Facebook for 6-10 hours a day. 7.5% peopl e uses the Facebook all day. 

Us ing Facebook fo r how many hours was the important factor fo r this 

research because it te ll s us that how much time does the respondent spend 

on the Facebook da il y. 
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Table 6. 9 Unknown Friends Added 

Frequency Percent 

Agree 60 50 

Neutral 15 12.5 

Disagree 45 47.5 

Total 120 100 

Th is table showed the result for adding the unknown people in Facebook. 

50% respondents get agree that they add unknown to the ir Facebook whil e 

47.5% respondents get di sagree on this that they don ' t add unknown to their 

Facebook. Adding unknown is the main cause of the fight between couples. 

T herefore, it was necessary to ask the respondents about adding the 

unknown peop le to their Facebook. 

Table 6. 10 Post on the Facebook are Public 

Freq uency Percent 

Agree 73 60.8 

Neutral 2 1 17.5 

Disagree 26 21.7 

Total 120 100 

T hi s tab le shows the resu lt that whether most of the time respondents 

Facebook posts are public or not. 60.8 % were agreeing that most of the 
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time there Facebook posts are pub lic while 2 1.7%respondents were 

disagreein g.Keeping the post' s public on the Facebook by the respondents 

was the main cause of the fight between the married people and thi s is also 

sUPPolted by the literature of this research. L iterature tells us that by 

keeping the Facebook post public most of the marriages end w ith divorce. 

Table 6. 11 There are Always Fake Personalities on Facebook 

Frequency Percent 

Agree 44 36.7 

Neutral 64 53.3 

Disagree 12 10.0 

Total 120 100 

T hi s table showed result about the fake people on the Facebook that the 

respondents thinks that there were always the fake persona lities on the 

Facebook 36.7 respondents were agree with this statement and 10 percent 

respondents of the population sample were disagree w ith this statement. 

While 53 .3 people remains neutral with the statement. Many people had 

made the fake accounts on the Facebook to hide their ident ity and when 

someone add them on the Facebook they don't know who they are. That's 

why most of the people think that there were fake personalities on 

Facebook. 
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Table 6. 12Facebook Shows Fantasy World of Female 

Freq uency Percent 

Agree 50 41.7 

Neutral 49 40.8 

Disagree 2 1 17 .5 

Total 120 100 

This table showed the result about the statement the statement that does the 

Facebook shows fa ntasy world to the females special I y? 41.7 respondents 

wereagreed with this statement while 17.5 were disagree with this 

statement. While 40.8 percent of the people remains neutral about the 

statement. Most of the time it is seen that females are like ly to be more 

affected us in g Facebook because it is cons idered that Facebook shows them 

the fantasy world . This result shows that the proportion of the people agree 

to thi s statement was hi gher than the people disagree to this statement. 

Table 6. 13Emotionally Attach to Facebook 

Frequency Percent 

Agree 69 57.7 

Neutral 44 36.7 

Disagree 7 5.8 

Total 120 100 
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This tab le showed the result for the question that do yo u think people get 

emotiona ll y attach to each other on Facebook? In response, 57.7% of the 

sample respondents were agreed on this that people get emotionall y attach 

to each other on Facebook. While 5.8% of the respondents were disagree 

w ith th is statement and 36.7% of the sample population remain neutral for 

this statement. T he result shows that most of the time people get 

emotiona ll y attach to each other on Facebook and thi s could be the reason 

fo r the hi gh leve l of use of Facebook. Hence, one of the obj ect ive of this 

research is proved that people are emotionall y attach to Facebook. 

Table 6. 14Facebool<. Used by Emotionally Weak People 

Freq uency Percent 

Agree 57 47.5 

Neutra l 48 40.0 

Disagree 15 12.5 

Total 120 100 

Nowadays Facebook is g ivi ng the emotiona l satisfaction to the users . T hi s 

table showed the result that Facebook was used more by emotiona lly weak 

peop le. To sat isfy the emotional needs, people use the Facebook often in 

their daily life. which effect their marital status. Accord ing to the result 

47.5% respondents are agree with this which was higher in proportion to 

12.5% who were disagree with this . 
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Ta ble 6. 15Facebook Chatting Gives Satisfaction 

Frequ ency Percent 

Agree 28 23 .3 

Neutral 38 31.7 

Disagree 54 45.0 

Total 120 100 

According to thi s table, 45% of the respondents were di sagreed with the 

statement that chatting on the Facebook g ives them the emotional 

sati sfacti on while 3 l.7 respondents neutral to thi s question. Only 23% 

respondents were agreed with the statement th at when they chat on the 

Facebook it g ives them emotional sat isfact ion. Accordin g to the results, 

respondents who were di sagree to this statement were hi gher on the 

proportion to the people w ho were agree with the statement. 

Table 6. 16Chatting and Trust 

Frequ ency Percent 

Agree 33 27.5 

Neutral 44 36.7 

Disagree 43 35.8 

Tota l 120 100 

T hi s table is showed the result for the question asked by the respondents 

that do yo u think chatt ing on Facebook with unknown is considered 

tru stworthy.As per the results, 27.5% of th e sampl e populati on was agreed 

that chattin g w ith unknown is cons idered trustworthy while 35.8% of the 
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respondents were di sagreed w ith it, they don 't think that chatting with 

unknown is tru stworth y to them. Because when Facebook sta rts g iv ing th em 

the emoti onal sati sfact ion, through this they start deve loping trust w ith the ir 

fri end s on Facebook. 

Table 6. 17Facebook is a Waste of Time 

Frequency Percent 

Agree 104 86.7 

Neutra l 5 4 .2 

Disagree 11 9.2 

Total 120 100 

T hi s table showed the result that 104 respondents were agree that use of 

Facebook was the waste of time for the househo ld w hile 5 respondents are 

di sagreeing that use of Facebook was not the waste of time fo r the 

househo ld . Only 5 percent remains neutra l to thi s statement. Many people 

think that use of Facebook is waste of time for the househo lds, because they 

had to do other work as well and by thi s results it is proved because 86.7% 

of the people were agree w ith it. 
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Table 6. 18Facebook is a Reliable Source for Making New Friends 

Frequ ency Percent 

Agree 49 40 . 

Neutra l 28 23 .3 

Disagree 43 35.8 

Tota l 120 100 

T his tables showed the result for the question asked by the respond ents that 

you thin k that Facebook is a re liable source of making new fri ends, because 

many people use Facebook just 'to make new fri end s and it can be link thi s 

w ith the results . According to the results 35 .8 percent of the res pondents 

di sagreein g w ith thi s statement that because they thin k that Facebook is not 

the re li abl e so urce fo r making new fri ends while 40 .8 percent of the 

respondents are agreei ng with this . Remai n ing 23.3 percent are neutral. 

Ta ble 6. 19Facebook Causes Dissat isfaction Towa rds Spouse 

Frequency Percent 

Agree 39 32 .5 

Neutra l 48 40.0 

D isagree 33 27.5 

Total 120 100 

Facebook showed di ssati sfact ion toward s your partner w hen thi s question 

was asked by the respondents. 40 percent of the respondents rema ins neutral 

either they don ' t want to te ll the truth or they do not have the experience yet 
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that Facebook cause dissati sfaction towards your partne r. Whi le 32 .5 

percent of the respondents are agreeing with thi s and rema ining 27.5 

percent a re di sagree ing w ith thi s statement. 

Table 6. 20Life Gets Public on the Facebook 

Frequ ency Percent 

Agree 50 4 1. 7 

Neutra l 34 28. 3 

Disagree 36 30.0 

Total 120 100 

This table shows the result for the question asked by th e respondents that do 

thin k that your life gets publi c by using Facebook? As we know th at 

Facebook is the pub li c entity and the things which we share on Facebook 

are for th e public as well . Most of the people get agree with th is w ith the 

proporti on of 4 1.7 percent that the ir life gets public when they use 

Facebook because Facebook is the public entity and a lmost 30.0 percent of 

the people rema in di sagree with the statement that the ir li fe didn ' t get 

publi c w hen they are online on the Facebook or w hen they post something 

on the Facebook. W hil e the examining 28.3 percent of the respondents 

remain neutra l to the statement. E ither they don 't want to te ll the truth or 

they didn ' t have the experience of thi s thing yet. 
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Table 6. 21I11egitimate Activities of Spouse on Facebook 

Frequency Percent 

Agree 65 54.2 

Neutra l 39 32.5 

Disagree 16 13.3 

Total 120 100 

Thi s table showed the result for the questions asked by the respondents that 

do you think that the illeg itimate act ivities of the respondents are the cause 

of divorce. by usin g Facebook most of the t ime people are invo lved in the 

illegitimate activities like stalking etc. 54.2 of the respondents got agree 

w ith the statement that the illegit im ate act iv ities of the ir respondents were 

the cause of the divorce in the ir re lationship . Whi le 13.3 percent of the 

respondents didn ' t get agree w ith the statement. Th is result shows that they 

the illeg itimate act iviti es of the spouse is the cause of di vorce . 

Table 6. 22Breaking Trust of the Partner 

Frequ ency Percent 

Agree 77 64 .2 

Neutra l 29 24.2 

Disagree 14 11.7 

Total 120 100 
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Trust is the base of every relationship and when the spouse break the trust 

of their partner it hurt them the most and in many relationship it is seen that 

when the trust of the spouse is brooked their relationship ends with divorce 

This table showed the result, that 64.2 percent of the respondents think that 

breaking the trust of the spouse leads to the breakup of the relation which 

ultimately leads to divorce while 11.7 percent of the respondent were 

disagree that breaking trust was not the reason for the divorce 

Table 6. 23Addiction to Drugs of Spouse Leads to Divorce 

Frequency Percent 

Agree 56 46.7 

Neutral 39 32.5 

Disagree 25 20.8 

Total 120 100 

This table showed the result that if one of the partner is addict of drugs then 

their marriage ends with divorce because a drug addicted person is 

considered as the ill person in the society. 46.7 percent of the respondents 

were agreed with this statement that addiction to drugs was the cause of 

divorce while 32.5 percent of the respondent remain neutral and 20.8 

respondents were disagreed with this statement. 
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Table 6. 24Cheating to Spouse Leads to Divorce 

Frequency Percent 

Agree 77 64.2 

Neutral 31 25.8 

Disagree 12 10.0 

Tota l 120 100 

Cheating to spouse means that the partner is in vo lved in the other 

relationship with another person legal or the ill ega l. Out of 120 respondents 

77 respondents were agreed to this that cheating to spouse is the cause of 

divorce and 12 respondents were disagreed with this they think that 

cheating to spouse was not the cause of divorce whil e the remaining 31 

respondents were neutral to thi s. 

Table 6. 25Feel Lonely When Your Spouse is Busy with Other Friends 

Frequency Percent 

Agree 70 58.3 

Neutral 38 31.7 

Disagree 12 10.0 

Total 120 100 

This table shows the result for the question asked by the respondent that do 

you feel lonely when yo ur spouse is busy with another person. He or she 

could be busy with other person on the social media or on the phone etc. 
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58 .3 percent of the respondents shows pos itive respo nse that they feel 

lone ly w hen the ir spouse is busy w ith another person on ly ] 0% were those 

respondents w ho were di sagree that they don ' t feel lone ly when their spouse 

is busy. 

Table 6. 26Fighting More Than Laughing is Cause of Divorce 

Frequency Percent 

Agree 62 51.7 

Neutral 42 35.0 

Disagree 16 13.3 

Total 120 ]00 

Laughing is always characterized as the happiness of man. Ju st like this 

when people w ill laugh together they bond of married life will become 

strong. 51.7 percent of the population were agreed that fighting more than 

laughing is the cause of divorce while 35 .0 percent of the population 

showed the neutral response . 13.3 percent were those people who were 

disagree on thi s. They don ' t think that in a relationship fighting does m atter 

and it leads to divorce. 
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Table 6. 27Romantic Relationship other than Spouse and Divorce 

Frequency Percent 

Agree 37 30 .8 

Neutral 47 39.2 

Disagree 36 30.0 

Tota l 120 100 

30.8 percent of the peop le were agreed that their partner/spouse is invol ved 

in the romantic re lat ionship w ith another but at the same time 30.0 % of the 

respondents were disagreed w ith the same statement that their partner is not 

invo lve in the romanti c re lationship w ith another. When the partner is 

invo lved in th e romanti c relationship w ith another the ir bond started gettin g 

weak which ultimate ly becomes the reason fo r th e divorce between the 

spo uses. Many people don ' t want to tell the truth or their partner is not 

involved in the romantic relationship . 

Table 6. 28Lack of Intimacy 

Frequ ency Percent 

Agree 63 52.5 

Neutra l 47 39 .2 

Disagree 10 8.3 

Total 120 100 

In t imacy is another factor which is important fo r any re lati onship if there is 

lack of intimacy in the re lat ionship then the relation bond is weak. T hi s 
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table showed the result that 52 .5 percent of the sampl e popu lat ion was 

agreed that lack of in t imacy is the ca use of divorce. While 8.3 percent ofthe 

sampl e population were disagreed w ith this. A nd 39.2 percent of the sample 

population remains neutra l. 

Table 6. 29Economically Unstable Family 

Frequency Percent 

Agree 63 52 .5 

Neutra l 55 45 .8 

Disagree 2 1. 7 

Total 120 100 

Economy is the important factor of every famil y and many time divorces 

w ithin the famil y occurs due to the unstab le economy of the famil y. When 

the family is not economically stable fight start between the spouses. 

Accordin g to the results 52 .5 percent of the sampl e population is agreeing 

w ith thi s whil e 1.7 percent of the sample population is di sagree in g w ith this 

and the remaining 45.8 percent of the sample population show ing the 

neutra l resu It. 
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Table 6. 30Physical Abuseand Divorce 

Freq uency Percent 

Agree 87 72.5 

Neutra l 24 20.0 

Disagree 9 7.5 

Total 120 100 

T his table shows the result that does the physical abuse id the cause of 

divorce. 72.5 percent of the sample population is agree in g that physical 

abuse is the cause of divorce while 7 .5 percent of the population is 

disagreeing that phys ical abuse is not the cause of divorce. This shows that 

phys ical abuse is the ca use of divorce because th e sampl e popu lation agree 

to thi s statement is in the large proportion then those who are disagree with 

this. Remaining 20.0 percent of the sample population is neutral. 

Table 6. 31Criticizing Each Other's Characterand Divorce 

Frequency Percent 

Agree 88 73.3 

Neutra l 23 19.2 

Disagree 9 7.5 

Tota l 120 100 
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Critic iz ing each other 's character becomes the one factor for the married 

people d ue the use of Facebook when the spouse use Facebook excessively 

he or she may criti c ize the character of the ir spouse and start degrad ing 

them. According to th e results, 73.3 percent of the sampl e population is 

agree in g w ith that criti c iz ing each other character is the cali se of divorce 

while 7.5 percent of the sample population is di sagreei ng w ith thi s and the 

remaining 19.2 percent of the sampl e population is neutra l. 

Table 6. 32Emotional Instability and Facebook 

Frequ ency Percent 

Agree 90 75 .0 

Neutra l 27 22.5 

Disagree 3 2.5 

Total 120 100 

T hi s tab le shows the result for the emotional in stability. lfthe re lat ionship is 

emotionally instab le then it would lead to the end like divorce and due to 

the use Facebook, many times people become emotional instable. 75.0 

percent of the sample population is agree ing w ith thi s that emotional 

instability is th e cause of divorce and onl y 2.5 percent of the sampl e 

population is disagree in g that emotional instability is not the cause of 
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divorce. Whil e the r ma lJ1l11g 22 .5 percent of the sample popu lation IS 

neutral. 

Table 6. 33Facebook and Care 

Freq uency Percent 

Agree 79 65 .8 

Neutral 29 24.2 

Disagree 12 10 .0 

Total 120 100 

Caring about your spouse is base of every relationship. If someone is not 

car ing about their spouse then their relation may lead to divorce. T hi s table 

shows the result that 65 .8 percent of the sample population are agree ing that 

if the does not care about each other this thing leads to divorce. Only 10 

percent of the sample popu lat ion is di sagreein g that not caring about each 

other is the ca li se of divorce . Remaining 24.2 percent of the sample 

population is neutral. 

Table 6. 34Abusive Behavior 

Frequency Percent 

Agree 75 62. 5 

Neutral 39 32 .5 

Disagree 6 5.0 

Total 120 100 
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Many t ime it is seen that due to the excessive use of Facebook peop le who 

are married their behav iQr become abusive and they start mi sbehav in g w ith 

the ir partner because of the new friends they have m ade on Facebook. 62.5 

percent of the respondents are agreein g w ith the statement that the ir spoll se 

abusive behav ior is the cause of di vorce. onl y 5.0 pe rcent respond ents are 

those w ho a re di sagree w ith thi s statement they do not co nsider abusive 

behav ior of the ir spo use the reason for di vorce. Whil e 32.5 percent of 

respondents remain neutral fo r this, either they don ' t want to te ll or they 

didn ' t experience it yet. 

6.2 Hypoth esis Testing 

Table 6.2.1FacebookUsage and Chances of Divorce 

Asymp. 

Value Df 
s ig (2-s ided) 

Pearson ch i-square 42.820 6 .000 

L ike lihood rati o 55.082 6 .000 

N of va l id cases 120 

Accordin g to the Pearson chi square test, the va lue of Pearson chi square 

(x2
) = 42. 820 and the degree of fi'eedom (dt) = 6, whereas Asymp. S ig va lue 

(p)= .000 whi ch is less than 0.0'5. so, it can be concluded that the ana logy 

was s ignifi cant as we ll. It means the re is the s ignifi cant re lationship 

between the use of Facebook per day by married people and divo rce. T here 
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wi ll be more chances that the ir partner is invo lved in the romantic 

relationship whi ch ultimately lead to divorce. Here, we can say that our null 

hypothes is is rejected because the va lue of " p" is less than 0.05 and ollr 

alternate hypothes is is accepted . This table shows that there is the strong 

relationship between the use of Facebook and invo lv ing the romantic 

relationship with unknown leads to divorce . 

Table 6.1 2FacebookReliability and Friendship 

Asymp. 

Value Df 
s ig (2-sided) 

Pearson chi -sq uare 37.32 1 4 .000 

Likelihood ratio 49 .594 4 .000 

N ofvalid cases 120 

According to the person chi sq uare test. T he va lue of x= 37.321 and the 

degree of freedom is (df)= 4 whereas Asymp. Sig. va lue is p= .000 as the 

value of p is less than zero it can be concluded that Facebook is the reliable 

source of making new friends which make there partner to feel lonely this 

acti v ity ultimate ly leads to divorce. As most of the respondents is agree ing 

w ith this statement so, we can conclude that our null hypothes is is rejected 

and the a lternate hypothes is is accepted. 
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Chapter No.7 

Discussion andConclusion 
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7.1 Discussion 

T hi s study has designed to explore the use of Facebook and divorce, that 

hi gher the leve l of use of Facebook in a day, hi gher will be the chances of 

divorce. Overall , th ere are 120 respondents in the study with diffe rent 

categori es of age, most of the respondents are of the 23-28 age group while 

with the age group of 29 or above there are only 25 respondents. Both male 

and female respondents are inc luded in the study to get the unbiased res ult 

for the stud y. There are 60 ma le and 60 females. 

The data is co llected from a ll the educated people because the educated 

people know the use of Facebook. T he questionnaire is fill ed by the 

edu cated people so that they can eas il y read the questi on and answer it. 

45.8% of the respondents have done masters and onl y 8.3 respondents have 

Ph.D. Famil y pattern is div ided into three categori es, joint nuc lear and 

extended. in thi s study 35.8 % of the respondents belongs to nu clear family 

and 39% of the respondents lives in the joint family system. 

Marital status is the most impoltant aspect of this research because a ll the 

study is based on the romantic relationships (marriage). In thi s stud y, the 

data is co llected from the married and divorced ma les and females. To get 

the result for the general perception of divorce due to the use of Facebook 

85.5% of the respondents are marri ed while the rema ining 14.2 percent of 

the respondents are divorced. Finance of every famil y matte rs a lot and thi s 
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aspect a lso co un ts for the divorce in co uples . In thi s study, 50.8 respondents 

are empl oyed while the remaining 49.2 percent are employed. 

It is in terest ing to observe, that majority of the respondents has 100-200 

friend s in the ir Facebook account and the respond ents wi th fri end s I-50 a re 

least in number. According to C layton, Nagurm ey and Smith (20 13), People 

add more friend s to get connected w ith them. In this research, it is observed 

that people uses Facebook frequently and thi s frequent use of Facebook 

could lead to the conflict in the ir romanti c re lationships . Accordin g to 

Perrin (20 15), 65% of the ad ults use the soc ia l med ia freq uentl y in a day, 

Hence, thi s is proved in thi s research, out of 120 respondents 68 

respondents are those who uses the Facebook for 1-5 hours da ily and 34 

respondents are those who use the Facebook for 6- 10 hours da ily while the 

remaining 19 respondents use the Facebook a ll day. 

Accordin g to Elli son, Seinfe ld and Lampe (2007:2), people add un known to 

the ir Facebook to meet new indi,viduals or to keep up or fOltify associations 

w ith disconnected associati ons. When it was asked by the respondents that 

they add unknown friends to Facebook, as a res ult 50% of the respondents 

are agree ing that they add unknown to the ir Face book accounts and 47.5% 

of the respond ents are disagree in g that they do not add any unknown to 

the ir Facebook accounts. 
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As indicated by Mu ise, Christofides and Des marais (2009), when the 

Facebook posts are public of the spouse they get j ea lous by the comm ents, 

bits of goss ips, and s lagg in g .in thi s research Faceboo k posts are publi c or 

pri vate is the other key findin g of the study. 60.8 % of the people are 

agree ing that there Facebook posts are publi c and 2 1. 7 % of the people are 

di sagree in g th at there Facebook posts are not Facebook post is another 

important factor fo r thi s research. As per the result of the stud y 50% of th e 

sample population is agreeing that they add unknown people to the ir fri end 

li st and 47.5 % of the respondents are disagreeing that they do not add 

un known people to their friend li st in the Facebook. 

As per th e results of th e emotiona ll y attachment of the respond ents to th e 

Facebook, it is an in terest ing fact to know that people whether they are 

married, unmarri ed or di vo rced, 57.7 % of the respondents are agree with 

that they are emoti onally attach w ith Facebook. T hey get emot ional 

sati sfacti on w hen they chat w ith the ir friend s on Facebook. About 47.5 % of 

the sampl e populati on is agree that peo ple who are emotionally weak uses 

more Facebook that is the reason w hy they are emoti onally attaching to 

Facebook. According to Willi ams (201 2), peo ple get emotionall y attach to 

Facebook and in the short time they make the ir assoc iati ons w ith Facebook 
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When it comes to the househo ld, the use of Facebook is cons id ered waste of 

t ime for the ho useho ld by the respondents . 86 .7 respondents are agreei ng 

w ith thi s that use of Facebook is the waste of time for the househo lds. 

As the use of Facebook is expanding day by day in the world people don' t 

hes itate to make new fr iends on Facebook. 40% of th e respondent are in the 

favor for mak ing new friends through Facebook and th ey cons ider 

Facebook as the re li ab le source of making new fri end s w ithout even 

thinking that their marital status w ill have the negative effect by making 

unknown and new fr iends. 

As indi cated by Michell e, Danie la and Jayson (20 15), the indi v idual s who 

are anx ious ly conn ected to the ir partners w ill probabl y demonstrate 

Facebook jealousy and thi s thing cause d issati sfact ion towards the partners. 

In thi s research, the use of Facebook is showin g the negative results for th e 

marri ed peop le because they think that more use of Facebook causes 

di ssati sfact ion towards there partner. 32.5 % of the sample population is 

agree with that use of Facebook cause the di ssati sfaction towards there 

partner w hich ultim ate ly leads to divorce. 

According to Abbas i and Alghamidi (20 17), when the partner is involved in 

the ill egitimate activ iti es like teasing shar ing personal subtle e lements 

setting up pass ionate c loseness and partic ipating in sexua l issues, thi s could 

lead to divorce between spouse. About 54.2 % of the sample population is 
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agreeing that the illegitimate activities of their partners on the Facebook is 

the cause of divorce between them. Because 64.3 percent of the population 

think that due to the use of Facebook they break the trust of their partner 

and their illegitimate activities on the Facebook is the cause of divorce. 

Nongpong and Charoensumongkol (2016) discussed that a person who see 

that their partners utilized online networking unreasonably tended to report 

a higher view of absence of caring sadness and wish. [n this research 

thingbecome true that by using Facebook frequently the spouse feels lonely 

and they think that their partner does not take care of them. About 65.8 % 

of the respondents are agree with this and they think that not caring for each 

other is the cause of divorce. 

7.2 Conclusion 

According to the study, the results indicate that married people have more 

tendencies to get divorce as compare to non-Facebook users because more 

the use of Facebook can be the cause of emotional instability in 

relationship. Spouses get emotionally attach to each other due to the use of 

Facebook. We can see that there is a strong relationship between the 

increased level of emotional sat.isfaction using Facebook. Most of the time 

people satisfy their emotional needs by chatting with someone else rather 

than their partner. This emotional instability is the major cause of divorce 

between the spouses. This also creates the dissatisfaction towards their 

78 

. " 

~ ... : 



partner because they thin k they are least in terested in them. It also indicates 

that when a person is chatting with unknown on the Facebook the spouse 

fee ls lonely and this leads to the distrust of the spouse and the resul t is 

divorce.Thi s study also adds the growing literature about the divorce due to 

the Li se of Facebook. T his indicates that the high leve l of use of Facebook 

there will be more conflict between the spoLi ses. Thi s conflict has the 

negative effect on the romanti c relationship which ultimately leads to 

divorce between the spoLise. 
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a. Agree b) Neutra l c) D isagree 

13) Do yo u people with whom you are chatt ing are trust worthy to you? 

a. Agree b) Neutra l c) D isagree 

14) Do you think use of face book for a long time is the waste of time for a 
ho usehold ? 

a. Agree b) Neutral c) Disagree 

Divorce: 

1) Does the emotional instabi li ty between the couples causes the divorce? 
Agree b) Ne utra l c) Disagree 

2) Fi ght between the couple due to use of face book, leads to divorce? 

Agree b) Neutra l c) Di sagree 

3) Does, not caring about each other causes divorce? 

Agree b) Neutra l c) Disagree 

4) Does the Spouse abusive behav ior lead to divorce? 

a) Agree b) Neutral c) Disagree 

5) Does the Ill egitimate activities of the of the spouse on the face book is the 
cause of divorce? 

a) Agree b) Neutral c) Di sagree 

6) Does, one may get divorce by breaking the trust of the spouse? 

a) Agree b) Neutral c) D isagree 

7) Does Criti cizing each other character also leads to di vorce? 

a) Agree b) Neutra l c) Di sagree 

8) Does the phys ical abuse is the cause of divorce specia ll y for females? 
a) Agree b) Neutra l c) Disagree 

9) Does economi call y unstable famil y also face the divorce issues? 

a) Agree b) Neutral c) Disagree 

10) Do you think that lack of intimacy is a lso a cause of divorce? 
a) Agree b) Neutra l c) Disagree 
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1 1) Do you th ink that your partner is involved in romantic relationship 
w ith someone? 

a) Agree b) Neutra l c) Disagree 

12) Addi ct io n to the drugs is the cause of di vorce? 

a) Agree b) Neutral c) Disagree 

13) Cheat ing to your spouse leads to divorce? 

a) Agree b) Neutra l c) Disagree 

14) Fighting more than laughing leads to di vorce? 
a) Agree b) Neutral c) Disagree 

15) do yo u fee l lonely when your spouse is busy w ith fri ends? 

b) Agree b) Neutra l c) Disagree 
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